
Application for a New Course v10.7 
Consult with program director and dean before changing responses in red type. 
  

Course ID (Subject and Number) DMED 110 

  
I.  Systems and Catalog Information Complete each item. 
  

1 Course Developer  Matt Maxwell 

2 Course Instructor  TBD 

3 Course Title  Storymaking 

4 Course Abbreviation for Banner 
if title is more than 30 characters 

  

5 College  College of Graduate and Professional Studies 

6 Department or School  School of Undergraduate Studies 

7 Number of Credit Hours  3 

8a. Number of contact hours – lecture 3 

8b. Number of contact hours – lab/activity 0 

9 Is the course for a fixed or variable 
number of credit hours? 

Fixed 

10 Explanation for variable credit N/A 

11 Is the course repeatable for additional 
credit? 

 no 

12 Maximum total number of credit hours 
a student can earn for this course 

 3 

13 What type of course is this? 
(Select one option. Please see 
Schedule Type definitions on Page C.) 

X Traditional lecture 
   Traditional lab 
   Traditional lecture/lab 
   Experiential Learning 
   Seminar 
   Studio 
   Thesis 
   Dissertation 

14 Number of faculty workload hours 3 

15 Grade Mode X Standard   
   Credit/No Credit (undergrad only) 



16 Maximum Enrollment  30 

17 Catalog Description 
(50 words or less) 

Humans love to consume stories, create stories, 
and share stories, but what makes a story? This 
course examines the narrative conventions found 
in most stories and how they are applied across 
all forms of media production.  

18 List any prerequisites (course/s, test 
scores, class standing, major, etc.) 

 none 

19 List any corequisites (these must be 
taken at the same time; note that a 
single requirement cannot be both a 
prerequisite and a corequisite) 

 none 

20 If the course is cross-listed, specify 
the Course ID(s) 

 N/A 

21 Does this course require any 
additional student course fees? 
 

  X  No  
   Yes  
If yes, attach a completed “Request to Add or Change 
Course Fees” form.  Describe in section IV-7. 

22a Will the course be offered in fall 
terms? 

   No  
X Yes  
If yes: all, even, or odd years? all 

22b Will the course be offered in spring 
terms? 

   No  
X Yes  
If yes: all, even, or odd years? all 

22c Will the course be offered in summer 
terms? 

   No  
X Yes  
If yes: all, even, or odd years? all 

23 First semester this course will be 
offered under new Course ID. May not 
be earlier than two parts of the term in 
the future. 

 Spring 1 2021 

24 Is this course required for a degree/s?     No  
 X  Yes  
If yes, attach a revised degree plan(s) reflecting the 
placement of the new course. 

25 Should the addition of this course be 
retroactively applied to the degree 
plan it supports? 
This is rare, and rationale should 
explain compelling extenuating 

X No  
   Yes  
If yes, provide rationale:  
 



circumstances. 

26 Has this course been offered as a 
Special Topics course? 
New courses are not required to be 
taught as Special Topics courses prior 
to approval.  

X  No  
   Yes  
If yes, provide course ID, term, and enrollment: 

27 List any courses in which the content 
overlaps the proposed course.  
(Course ID and Name) 
Attach a statement from the 
instructor/dept chair of the existing 
course justifying the new offering in 
Section IV-4. 

 n/a 

 
 
II.   Curriculum 

A. Explain effect on degree plans. If the addition of the course alters degree requirements, submit a 
separate Approval Chart for Curriculum Change to update the degree plan.  

 
 This course is a required course in the BS Digital Media degree program that went through the  

CGPS Academic Council in June 2020.  
 
 

B. Justify the addition of this course to the current curriculum, explaining the gap it meets.  
 

As an introductory course, DMED 110 fulfills the gap by providing students with a survey of the field of digital 
media and all of the important components required to deliver a comprehensive product. Students are 
introduced to the concept of storytelling through the delivery of digital multimedia projects which drives home the 
idea that the product must convey not only a particular idea but frame the idea, provide the necessary 
background, and insight the desired response in the target audience. From a design perspective students are 
exposed to the methods of evaluating and critiquing projects. In addition to creating the foundation in these 
areas that students will build on throughout the program, students will also be introduced to many of the tools 
and techniques that will be utilized as they design and build their portfolio.  
 
 
III.  Course Design 
  

A. Audience and Course Goal 
1. Describe the intended audience, including prerequisite skills.  

 
This course is designed for students entering into the Digital Media major. As an entry point for students into the 
major, it does not require any prerequisite skills.  
 

2. State the overarching course goal(s) in performance terms. 
 



The overarching goal of this course is to prepare students to understand that stories are part of all visual 
communication, introduce them to their creative software, and set the expectations and methodology of project 
delivery found throughout the DMED Program.  
 
 

B. Student Learning Outcomes and Measurements 

  Student Learning Outcome Measurement 

1  Students will demonstrate/identify 
elements of story and how they relate to 
Digital Media endeavors/creations. 

 Discussion Questions and Assignments 

2 Students will identify the tools and 
techniques that are utilized in the 
creation of Digital Media projects.  

 Discussion Questions and Assignments 

3 Students will explain the components of 
a Digital Media portfolio.  

 Discussion Questions and Assignments 

 
4 

Students will identify the elements of 
creative project critique practices.  

 Discussion Questions and Assignments 

            
  
3.  Text and Resources 
  
Give the full publication information of the textbook/s and other required resources and outside readings. For 
combined undergraduate/graduate courses, make two lists: 

A. full publication information; label Undergraduate. 
B. full publication information; label Graduate. 

 
Resources for the course will be determined by the Subject Matter Expert (in consultation with the 
Program Director) when the course is under development with the instructional design team.  
 
 
IV.   Supporting Documentation 
   
Required of all applications 

1 Approval Chart for Curriculum Changes 

2 Syllabus — Attach the syllabus for the course based upon the anticipated first-
semester offering. 

3 Library — Submit new course application and syllabus to the Library dean’s office. 
Attach the Library’s provisional memo of support. 

Attach if applicable 



4 Content Overlap — Include one document for each course you listed in Section I-28. 
Attach statement from instructor/dept chair of existing course justifying the new 
offering. 

5 Program Resources — List the resources that support the course and are available 
only through the program, if applicable.  Attach the list of the holdings and the 
location/s. 

6 Resources — List resources (other than library or program resources) that are needed 
to support this course (computers, lab equipment, other technology, etc.). Attach a 
complete list of all items and indicate possible sources or estimated cost of each. List 
the sources of any needed funds. 

7 Expenses — List additional expenses needed to implement this course (full-time or 
part-time faculty, graduate or lab assistants, student employees, travel, special student 
costs, room renovation, storage facility, etc.).  Attach a complete list of all items, the 
estimated cost of each and the source of the funds. 

8 Justification — Attach any documents to which you refer in Section II-B. 

  
If this course fulfills the Capstone requirement for ACU majors, please submit the Capstone 
Course Application as a supplement to your new course materials.  
 
If this course is intended to fulfill Writing Intensive requirements, a syllabus must be reviewed 
by Cole Bennett before the council date. Include his supporting memo in the council folder.   













ABILENE CHRISTIAN UNIVERSITY 

LIBRARY 

  1 

M E M O R A N D U M 

DATE: August 12, 2020 

TO: Dr. Joe Feliciano 

FROM: Mark McCallon, Associate Dean for Library Services 

RE: Course Application for DMED 110 – Storymaking 

After reviewing the course syllabus, the Library can support the proposed course.  Please 
contact Dr. Melissa Atkinson, Online Learning Librarian, if additional resources are 
needed to support the course. 



ABILENE CHRISTIAN UNIVERSITY

DUNCUM CENTER SOLUTIONS

M E M O R A N D U M

DATE: August 13, 2020 

TO: Dr. Joe Feliciano 

FROM: Lori Anne Shaw, Executive Director for Duncum Center Solutions 

RE: New Courses in Digital Media

Duncum Center Solutions (DCS), the instructional design team for ACU Dallas, is
pleased to provide provisional support for the following new courses:  

● DMED 110 Storymaking 
● DMED 365 New Media Production 
● DMED 481 Digital Media Portfolio
● DMED 491 Digital Media Capstone 

with the agreement that the DCS instructional design team will have the opportunity to              
review and comment on each course as it is adapted or created for the online modality.

1



 
Program Outcomes:PO1 - Students will demonstrate understanding of theories and practices in 
the field of film & digital media productions. 
SLO 1.1 Students will articulate foundational concepts relating to the communicative practice of 
creating still and moving imagery for the purpose of delivering a story or message. 
SLO 1.2 Students will analyze a message or idea and decide the most advantageous way to 
deliver it to an audience through the foundational principles of storytelling. 
SLO 1.3 Students will analyze and evaluate the theories and rationale behind content decisions 
in digital media productions. 
 
PO2 - Students will exhibit prowess in the practice and art of story creation through the skills of 
filmmaking, photography, and graphic design. 
 
-SLO 2.3 Students will analyze the impact of digital media creations on an audience and on 
society. 
 
PO4 - Students will comprehend and eloquently articulate and critique their creative 
perspectives and creations. 
SLO 4.1 Students will comprehend the compelling influence of film or digital media to affect an 
audience’s perception. 
SLO 4.2 Students will recognize their artistic voices and apply that to the creation of world-
changing stories. 
SLO 4.3 Students will take a client’s idea and apply their artistic voices to create a professional 
message that meets the needs and desires of the client. 
SLO 4.4 Students will be confident in their interpersonal relationships and teamwork skills. 
 



ACU Dallas Approval Chart for Curriculum Changes 
A = Approve I = Information Item R = Advise & Respond 

 
Course Number: DMED 110      or Degree Plan(s):  
 
Circle the number that corresponds to the requested change.  

 
Change to a Course 

1. Title (description unchanged) A A I I I 

2. Description (not affecting content) A A I I I 

3. Course term(s) A A I I I 

4. Content (substantive change) A A A A I 

5. Number of credit hours A A A A I 

6. Course number within the hundred A A I I I 

7. Course number beyond the hundred A A A A I 

8. Prerequisites A A A A I 

9. Course fee(s) A A -- A I 

10. From U to G or G to U A A A A I 

11. Cross list with another program or department A A A A I 

12. Program/department of record A A A A I 

13. Open or close a course A A A A I 

14. New course (application required) A A A A I 

 
Change to a Degree Plan 

1. Major/Program — Revision  A A A A A -- 

2. Major/Program — Adopt or change admission requirements A A A A A -- 

3. Major/Program — Add A A A A A -- 

4. Major/Program — Offer existing university program on campus -- A A A A -- 

5. Major/Program — Discontinue (proposed by Program or College) A A A A A I 

6. Major/Program — Discontinue (proposed by Provost) R R A A A I 

       

og a ge o s

og a e o s f 



7. GPA — Revise major/program or cumulative requirement A A A A A -- 

        

8. Minor — Revise course selection A A I I I -- 

9. Minor — Add A A A A A -- 

10. Minor — Discontinue (proposed by Program or College) A A A A A -- 

11. Minor — Discontinue (proposed by Provost) R R A A A -- 

        

12. Degree — Add A A A A A I 

13. Degree — Discontinue (proposed by Program or College) A A A A A I 

14. Degree — Discontinue (proposed by Provost) R R A A A I 

  



 
Change to Undergraduate University Requirements 

15. University Requirements — Change in approved course 
content 

A A A A A A -- A 

16. University Requirements — Add or drop a required 
course from the University Requirements chart 

A A A A A A A A 

17. University Requirements — Add or drop a course from a 
menu within the University Requirements chart 

A -- -- A A A -- A 

18. University Requirements — Change hours within a 
menu on the University Requirements chart 

A A A A A A A A 

Change to Catalog Information

1. General requirements for graduation including course 
requirements that are common to all majors for all 
degrees 

-- -- A -- A A A A 

2. Admission requirements -- -- A -- A A A A 

og a e GE UA o c s



Program Director/Department Chair 
 

Joe Feliciano, Jr. Date
 

Dean(s) 
         

Joe L. Cope      Date 
 
 

College Academic Council 
 

Joseph Halbert      Date 
 
 

University General Education Council 
N/A 

Chair’s signature     Date 
 

Undergraduate Academic Council 
N/A 

Chair’s signature     Date 
 

Provost 
 

Robert Rhodes, Provost     Date 
 

Faculty 
N/A 

Faculty Senate Chair’s signature    Date 
 

President 
 

Phil Schubert      Date 

Aug 13, 2020

Aug 13, 2020


