Gender and Spirituality as Necessary but Not Sufficient Conditions
in Leadership and Management
(or Spirituality, mindfulness and entrepreneurship: A critical realist analysis)


ABSTRACT
This research employs key methodological implications of critical realism to identify natural or “spiritual” characteristics of business leaders that create beneficial outcomes in social and organizational settings. We define such outcomes as positive organizational elements that benefit stakeholders, through improved work conditions, better service to customers, shared gains from wealth creation.  Such gains are balanced while moderating business stressors such as competition, role-identification, self-pursuit, and excessive risk-taking.  A preliminary (Biblical) survey of gender-based traits was analyzed through personal interviews following an approach derived through Critical Realism to evaluate the effect of traits deemed characteristically female vs characteristically male spiritual traits and their effect on business interests and outcomes.  Results suggest a transcendence of characteristics typically relegated by gender that work to improve the organizational environment and advance causes for the common good.  
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