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AIGA Design Leaders Confidence Index
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Median total cash compensation 2000-2010
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What can designers
do to improve
their prospects?

Prepare for the new normal

Wide and deep: meta-disciplinary
study and practice

Trends that will influence
the practice of design
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What can designers do to improve their prospects?

Expanded scope: scale and Break through: an attention economy
complexity of design problems

Sharing experiences: a co-creation model

Targeted messages: a narrow
definition of audiences

Responsible outcomes: focusing
on sustainability

8 |[Improving your prospects




The competencies that designers
will need in this newly defined world

Improving your prospects| 9




is a principal at
Second Story Interactive Studios
in Portland, Oregon.

The design field is ever changing and expanding, with the
role of designers rapidly evolving, providing opportunities for
a myriad of distinct disciplines to exist.

The designers of the future will play a significant role in
communicating complex information because more and more
organizations are looking to designers to communicate,
visualize, educate and engage their audiences.

As you prepare to enter the field of design, take the time to
explore all the various specialties within design and find the
one that is a natural fit with your talents and passion. It is
important to focus on a design discipline that you can excel
at and master, such as typography, motion, user interface
or information architecture.

| have seen a lot of young designers
who are generalists and want to be big thinkers without
having ever mastered any individual design craft. The more
successful designers are ones who have honed their design
skills and evolved their strategic thinking and problem
solving across disciplines.

Making things beautiful is important, and applying this

to solving complex design challenges is a valuable skill.
The designers of the future will be responsible for not just
making beautiful things but also making smart things—
solutions that communicate, clarify, distill and crystallize
complex information.



When | started out, | worked for a designer
who told me that there was a little regret
in every job. At the time, | thought this
was a negative outlook. But now | realize
that if you don't see that there are things
that you could do differently or better,
you won't keep striving to improve. The
designers who aren't afraid to question
themselves and their work are the ones
who ultimately get better and succeed.

A creative director | visited in college told
us, “Don't lie to me, because | will find out
what you can and can't do within one
week. And if you can't do what you said
you could, | will fire you." That terrified
me at the time, but he was right. An
employer needs to know what you're
skilled in and what you still need to learn.
If you misrepresent yourself, it puts
everyone in a bad situation. While you can
learn on the job (and will), most firms
don't have time to teach you the software
you should have learned in school. Bad
execution can kill a great idea. But
learning how to execute well will make
your work sing.

You need to know how to design for print
and digital media, period. An understand-
ing of both allows you to express ideas in
any application and helps you to be a
better resource for your clients.

Don't, however, try to be everything to
everyone. Know what your strengths are
and develop them. If you're a web
designer, excel at that. And when you're
looking for a job, look at firms that you
think fit well with your skills. Don't try to
say that you're a great fit for the job if
your skills aren't a match for what they're
seeking. Neither of you will be happy.

It shouldn't be work; it should truly be
your passion. Abraham Lincoln said,

“Always bear in mind that your own
resolution to succeed is more important
than any one thing."”

is owner and
creative director of EBD
Ellen Bruss Design, a design,
marketing and brand
consultancy in Denver.



is chair of the MFA
in Interaction Design program
at the School of Visual Arts in
New York.

To create patterns is natural. In fact, not
only as designers, but also as humans, we
make sense of a wild environment by
taking haphazard shapes and concepts
and giving them form and meaning. We
categorize them: poster, website, building,
typography, interactive, stone, and so on.
Creating cateqgories, then, gives our
experiences boundaries.

For designers in this era, however, seeing
boundaries can be a disadvantage. At a
time when websites are spilling off
desktops onto sidewalks and computing in
public spaces is dissolving into behavior,
technology itself has shown boundary
blindness. And humans are following suit.
We carry our televisions in our pockets.
We pay with our phones. And we read
more than ever before on an unpredict-
able number of screens. It is possible to
see beyond the small fences of the familiar,
but first you must see no boundaries.

Yet even this is not enough. As you become
comfortable in this open field—no matter
the discipline—what is common is that you
design for people. And an understanding

of where design intersects with human
behavior is critical to raising both the
meaning and value of products and
services. The studies of how people think
(cognitive psychology), how people interact
(interaction design), how people behave
(behavioral economics), and the design of
services for them (service design) can
complement and enhance your under-
standing of your pursuit.

So, start by reimagining your design studio.
It's not just the place where you have a
desk, a chair and some tools—it is also the
place beyond those walls. It is there, in
your design studio at large, that you'll find
those who will inspire and instruct you

that seeing no boundaries is one of the
greatest lessons for a young designer.
Going beyond yourself, then, can become a
natural extension of your every day.



My advice to young designers is to build a deep understanding of
the systems that define contemporary experience. The goal of
today’s audiences is to interact cognitively, socially and physically
with complex cultural, technological and economic contexts. Under
these conditions, our role as designers often shifts from the design
of discrete, freestanding artifacts to the design of tools and sys-
tems through which audiences and users construct their own
experiences. In meeting those challenges, great form and strategy
mediate the interactions between people and their environment;
design must be useful, usable, desirable, viable and sustainable in
accomplishing the goals people have for such interactions.

is director of

Designers, therefore, need to know about more than software and graduate programs in graphic
. . . . design at NC State University
visual invention. We need to understand how people perceive and in Raleigh, North Carolina.

process information; how they behave in social ways; what they
value culturally; how they use technology and what they think it
means as a way of doing something. We need to understand how
what people want to do with information fits into the rest of their
lives and how such goals change over time. We need to work
collaboratively with experts in other fields, value research and
identify new places where design can have positive influence.

Young designers have greater opportunities to make a difference

than previous generations—the field is less hierarchical and more

diverse in its applications. Great opportunity, however, carries with
it great responsibility. We need to work smart and to prepare for a
changing practice.



is creative director at
Apple in Cupertino, California.

| was lucky enough to spend some time
recently with a friend who plays in a band,
a pretty brilliant and successful one. Like
all the greats, they make amazing work
look easy. After the show, we started to
talk about process: song making and
making design.

We both shared stories about how hard it
is to make good work, and how nearly
impossible it is to make great work. And
how terrifying it can be to share that work
with the world. It gave me comfort to hear
that | wasn't the only one who really
needed to get a lot of bad work out of my
system before getting to anything good.
My friend talked about the 20 songs that
need to be written to get to the one that
makes the album. | talked about the
hundreds of sketches and work sessions
that lead to the final piece.

It reminded me that in all worthwhile
endeavors—creative ones, especially—you
need to grind it out. And you need to be
scared to death that the work won't be
good enough, isn't better than anything
you've done before. | find that it helps to
set the bar high. And yes, at times that
leads to some anxiety, but it's all worth it
when you create something that makes
you proud.

Sadly though, in the world that we find
ourselves in today, hard work isn't
enough. As a matter of fact, beautiful,
award-winning design skills aren’t even
enough—they are the cost of entry.

For a young designer to succeed years
from now, you had better have some
serious design chops—so start working
hard. But in addition to this, you'd better
understand how to deploy those design
skills in a way that helps solve business
problems for your clients. So you've got to
understand business, as well as how to tell
that client’s story across a wide variety of
media. Print may not be dead, but the
tools that we have to tell stories these
days are dramatically different from those
of even just a few years ago. In other
words, there are plenty of designers out in
the world who know how to make a nice
poster, but the select few who are going to
thrive in the months and years to come
are going to be the ones who can tell a
complex story across a range of mediain a
simple, clear and elegant way. So learn
from the great storytellers—watch tons of
films and read lots of books. And while
you're at it, read the business section
every day and start to pay attention to the
analytical studies that your strategic
planners keep talking about. It will pay off.

And of course—keep working your ass off
at the job of making great work.



| write this while on an airplane.
Which is an apt metaphor for where design has gone (and
is going). Design is now a world without defined disciplines,
boundaries or restrictions. It is a world with endless points,
all interconnecting and leading to a greater destination. Each
one of these connection points is a chance to build pieces of
a greater story. You are the architect of your own flight path:
Create your personal journey by taking advantage of every
opportunity that arises.

Think like an anthropologist,
a lawyer, a marketer and a business owner. The design part is founder
is what you're taught in school. It is a trade you will learn AN chief creat e officer of
and grow along the way. But the way you think is what will set
you apart as an employee and as a partner to a client. Think
strategically and be a student of life. Look at each design
problem you're presented with as an opportunity to solve a
problem with every tool, experience and bit of stored know-

ledge you have in that amazing brain of yours.

Look at the world around
you as a personal palette that you can draw from at any time.
Design books, annuals and catalogs are all great, but the most
valuable resource you have is your own experience and how you
uniquely view and resource your surroundings. The personal
insights and experiences you bring to your work will set you
apart. They will lend a passion to your projects that will result in
creating the emotional connections we strive for as designers.



is a partner at
Winterhouse in Falls Village,
Connecticut, and a founding
editor of Design Observer.

It has never been easier to think that the
world is your oyster simply because you
sit, day after day, staring at a computer
screen. And there's never been a more
misquided way to think about design in
the 21st century.

Like music, design is an international
language, and it's evident in everything
from text to textiles, shelter to shopping.
How we communicate in foreign places
stems from the ways in which we engage
material culture—not popular culture,
but the real, tangible, material worlds
inhabited by millions of people you've
never met.

Ignore them at your peril, because they're
going to be your next audience. As a
student, your job is to learn how to learn;
this means training your eye, your hands,
your mind. Yet as you hone your craft,
you must keep your eye on a much more
distant goal, but a much more relevant
one—and that is need.

What do people actually need? How can
a designer meet that need? How can you
actually observe what people need—and
where and when and how they need it?
Finally, how might you begin to think
about design as a combination of the
known (read: your education) and the
unknown (read: the real world) and
approach it as a kind of robust interna-
tional language?

You can begin by contemplating a
departure from your comfort zone

and going out into the world to see for
yourself. Apply for every travel grant you
can. Get out there and look. Be strong and
listen. Be brave and ask tough questions.
Be humble and participate in that which
seems so other. Be bold and immerse
yourself in a culture that is not your own.
This is what it will mean to be a designer
in the next 50 years. Start now.



AIGA’'s 2009 national conference was entitled “Make/Think."
Important skills or abilities, to be sure, and to those two words
| would add: “Explain.”

Assuming commitment, creativity, deep and broad visual literacy,
and an understanding of design processes (oh, is that all!), you
will need to be able to articulate your (design) thinking in a way
that will be meaningful to analytical and political thinkers, not
just intuitive thinkers. You will need to be able to do this both
verbally and in writing. Additionally, you will need to be able to
collaborate with others, including those who live and work well
outside design-related fields, and process the information and

is principal

experience they provide. You will also need expertise in a par- at Dennis | Konetzka|
. . . Design Group, with offices in
ticular design area—preferably an area that you love—that will Washington, D.C., and Chicago.

allow you to give form to ideas.

As this was being written, Steve Jobs debuted the iPad. Game
changer or overgrown iPod Touch? We'll certainly know in three
years. Regardless of its success, it is clear that having the skills
to be a media-independent designer is essential. That suggests,
for example, that the necessary area of expertise may be in
coding languages and how they can enable interface design.
Three years from now, expectations for flexibility and custom-
ization on the part of a user—no matter the interaction—will be
even greater than they are today.

Design will continue to be about broad thinking, about the what
and the how, about making connections between seemingly
disparate activities or experiences. How else to make the unfa-
miliar familiar? To be successful at that, you will need to be able
to think, make and explain.



is president and founder
of Larsen, a design, branding,
marketing and interactive agency
in Minneapolis and San Francisco.

Study an array of subjects in addition to
design and be involved in current affairs.
Throughout your career, you'll work with
multiple audiences: A broad understand-
ing of business, the arts, the sciences
and technology will be essential for

wise leadership.

In the future, design courses should
ideally be treated like pre-med, pre-law,
or pre-MBA classes—as preparation for
an advanced degree. Think about it: If
leaders in medicine, law and business had

been trained first as designers, their views

today might be richer, broader, more
innovative. Steve Jobs is an inspirational
example of bringing a designer’s perspec-
tive to the technology of computers. In his
case, it changed the face of business. How
and what can you learn now that will
prepare you to learn about design later?

Big ideas are made up of details. Your
intelligence is demonstrated in those
details. Put design elements together in
a deliberate way. Be aware of how your
notes and files are organized, how your
thoughts are layered, how you present
yourself and how you take care of others.
All of those details are part of craftsman-
ship and will help you succeed.

College is only the beginning. Use your
college years to learn broadly and build a
portfolio that opens minds and doors. Ask
your professors to challenge your work;
go beyond what's required. Attend design
conferences. Study industrial, product,
architecture, fashion, theater, film/video
and interactive design. After college, stay
involved; keep learning, questioning,
growing. Knowing how much there is to
know will keep you humble, and creativity
and humility make a good pair.

Volunteer for your professional design
association. Mentor, write articles, teach.
Use design to change minds about critical
or controversial topics. By giving, you will
get much back.



Work harder than anybody else you know.
Don't rest on your laurels. Don't rest on any laurels.

Constantly try to find out and learn about the
things that you don't know. It's really easy to learn
about things that you know. And it's pretty easy to
learn about things that you know that you don't
know. | would suggest that people learn about all the
things that they don't realize that they don't know.

is @ managing

Many people start out by thinking about all the e i
things that they can't do; once you take that path, L"e?'vgil“Ya°srk}§s“$f‘nfi¥'ffi‘é'l
it's very hard to get off of it. Try not to take that o '
path. The only person who can make your dreams
come true is you. If you start out with limited
dreams, you'll achieve only limited dreams. This

is not a good way to start.

Do not compromise! Consider what you would
do if you knew you would never fail, and pursue that
as if your life depended on it—because it does! Only
you can create a remarkable life for yourself. Only
you. Start right now!






SALARY/WAGES SALARY/WAGE COMPARISON TOTAL COMPENSATION RESPONDENTS

25% 30% 5% 25% 0% 5%

earn less earn less earn less earn less earn less earn less
Solo designer $36,500 $52,000 $75,000 —— $40,000 $56,000 $80,000 1,341
Owner, Partner, Principal $65,000 $95,000 $145,500 —f— $75,000 $110,000 $160,000 803
Creative/Design director $70,000 $91,000 $120,000 — e $74,300 $100,000 $130,000 1,270
Art director $55,000 $70,000 $85,000 —_— $56,000 $72,000 $90,000 1,290
Senior designer $50,000 $61,500 $72,000 -4 $53,000 $65000 $76,000 1,860
Designer $38,000 $45,000 $52,000 o ol $39,000 $45,000 $55,000 2,132
Entry-level designer $32,000 $36,000 $41,000 + $32,800 $37,500 $45,000 705
Print production artist $35,000 $43,000 $55,000 -4 $35,000 $46,000 $60,000 400
Web designer $44,000 $55,000 $65,000 - $45,000 $58500 $70,000 499
Copywriter $45,000 $60,000 $70,000 b o $50,000 $62,000 $77,400 367
Print production manager $49,000 $60,000 $75,000 — $50,000 $64,000 $80,000 400
Marketing/New business $60,000 $75000 $91600 —_ $60,000 $80,000 $100,000 335

manager or director

\(leffn‘i‘fve‘:gf;ierface ystems) $45.000 $60000  §75,000 —_ $50000 $60,000  $75,000 331
Web programmer/Developer

(back-end systems) $50,000 $65,000 $83,000 — $55,000 $65,000 $85,000 188
Web/Senior/

Executive producer $59,000 $69,500 $89,500 —— $60,000 $75,000 $90,000 144
Content developer $40,000 $52,000 $65,800 — $40,000 $55,000 $75,000 122

NOTE: The Salary/Wage Comparison graphically depicts the three salaries indicated in the table. The black horizontal bar represents the range from 25th to 75th percentile, and the red vertical bar indicates the median.
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Solo designer

2010 Median total cash compensation comparison by metro area

Minneapolis/S

Kansas City ©

DENOTES FEWER THAN 5 VALID CASES OR 10 VALID VALUES

22 | Compensation




Overview

Region

New England
Middle Atlantic
South Atlantic

East North Central
East South Central
West North Central
West South Central
Mountain

Pacific

Metro area
Atlanta
Austin
Baltimore
Boston
Charlotte
Chicago
Cincinnati
Cleveland
Dallas
Denver
Detroit
Houston
Indianapolis
Kansas City
Los Angeles
Miami
Minneapolis
New York
Orlando
Philadelphia
Phoenix
Pittsburgh
Portland

St. Louis
Salt Lake City
San Diego
San Francisco
San Jose
Seattle
Washington, D.C.

Organizational overview"
NET: Corporate department
NET: Design studio

Type of organization

Design studio or consultancy
Advertising agency
Publishing house

Web development firm
In-house design department
Other

Size of organization
2-9

10-99

100-999

1,000+

Client base
Local/regional only
National
International

25%

earn less

$36,500

$40,000
$38,000
$38,000
$35,000
$33,800
$30,000
$30,000
$32,900
$40,000

$35,000
$40,300
$27,500
$40,800
$40,500
$35,000

N/A
$27,500
$50,000
$33,800
$30,000
$25,000

N/A

N/A
$42,000
$40,000
$31,500
$40,000

N/A
$33,300
$35,800

N/A
$30,000
$40,000
$26,300
$35,000
$48,000
$40,000
$45,000
$40,000

$38,500
$36,000

$41,500
$35,000
$37,500

N/A
$39,800
$36,000

$35,000
$34,800
$40,000
$44,500

$31,200
$40,000
$40,000

SALARY/WAGES
0%

earn less

$52,000

$60,000
$58,000
$50,000
$49,900
$55,300
$48,500
$51,000
$45,000
$60,000

$57,000
$74,000
$35,000
$60,000
$50,000
$47,000

N/A
$42,500
$62,400
$42,500
$50,000
$39,500

N/A

N/A
$60,000
$48,000
$47,000
$60,000

N/A
$50,500
$44,500

N/A
$50,000
$62,500
$35,000
$45,000
$70,000
$67,500
$60,000
$60,000

$50,000
$55,000

$60,000
$52,000
$60,000

N/A
$48,000
$52,100

$50,000
$45,000
$55,000
$52,500

$48,000
$56,100
$60,000

5%

earn less

$75,000

$80,000
$80,500
$70,000
$69,100
$72,800
$75,000
$75,000
$65,800
$83,500

$70,000
$83,800
$70,000
$80,000
$63,300
$69,600

N/A
$64,300
$80,000
$88,800
$62,000
$85,000

N/A

N/A
$80,000
$61,300
$73,000
$89,500

N/A
$67,500
$64,000

N/A
$85,000
$78,800
$77,500
$68,800
$95,000
$91,800
$69,500
$70,000

$70,000
$75,000

$85,000
$81,000
$72,500

N/A
$69,300
$75,000

$80,000
$61,300
$75,000
$70,000

$70,000
$77,500
$80,000

SALARY/WAGE COMPARISON

——
——
——

25%

earn less

$40,000

$42,000
$40,000
$40,000
$35,000
$33,800
$34,000
$33,000
$35,000
$41,300

$35,800
$42,800
$27,500
$45,700
$43,500
$35,000

N/A
$36,000
$52,300
$34,300
$30,000
$25,000

N/A

N/A
$43,500
$40,800
$31,500
$40,000

N/A
$33,500
$35,800

N/A
$35,000
$41,000
$27,300
$35,000
$50,000
$40,000
$45,000
$40,700

$40,000
$40,000

$49,500
$38,000
$37,500

N/A
$40,000
$39,000

$38,000
$35,000
$40,000
$46,800

$35,000
$42,000
$41,500

TOTAL COMPENSATION

50% 5%

earn less earn less
$56,000 $80,000
$60,000 $85,000
$60,000 $85,000
$54,500 $70,500
$50,000 $72,000
$55,300 $75,300
$55,000 $78,000
$55,000 $81,300
$46,000 $77,300
$60,000 $85,000
$60,000 $70,000
$74,000 $88,800
$35,000 $79,000
$67,500 $90,000
$52,500 $72,500
$50,000 $70,000
N/A N/A
$55,000 $66,300
$65,000 $80,000
$42,500 $88,800
$57,500 $70,000
$42,000 $90,000
N/A N/A

N/A N/A
$60,000 $85,000
$50,000 $65,000
$50,000 $80,300
$70,000 $90,000
N/A N/A
$50,500 $67,500
$44500 $76,500
N/A N/A
$50,000 $85,000
$65,000 $98,300
$35000 $77,500
$47,500 $77,500
$72,000 $96,000
$70,000 $93,300
$60,000 $80,000
$60,000 $75,000
$52,000 $74,000
$58,000 $80,000
$67,500 $86,300
$52,000 $81,000
$60,000 $72,500
N/A N/A
$50,000 $75,000
$56,000 $80,000
$60,000 $90,000
$45,700 $70,000
$55,000 $75,000
$57,500 $74,300
$50,000 $75,000
$60,000 $85,000
$60,000 $85,000

RESPONDENTS

1,341

99
203
190
177

34

91

78
104
364

28
12
17
52
12
76

10
27
22
11
12

105
21
50

137

28
16

19
12
10
28
91
20
43
56

131
1,148

74
29
13

86
1,126

127
74
59
62

554
476
273

N/A (not available) indicates that the results are not included because there were fewer than 5 valid cases or 10 valid values. *The additional NET figures are included to further clarify the profiles of design-related businesses and corporate departments, which are typically
within larger companies. NET Corporate department = in-house design department, advertising agency, publishing house, media or architectural firm. NET Design studio = design studio or consultancy, freelance or self-employed (solo designer) or interactive/multimedia agency.
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Owner, Partner, Principal

2010 Median total cash compensation comparison by metro area

Salt Lake C
Francisco

Charlotte

DENOTES FEWER THAN 5 VALID CASES OR 10 VALID VALUES

$52,000 $150,000
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SALARY/WAGES SALARY/WAGE COMPARISON TOTAL COMPENSATION RESPONDENTS

25% 50% 5% 25% 50% 5%

earn less earn less earn less earn less earn less earn less
Overview $65,000 $95,000 $145,500 b ] $75,000 $110,000 $160,000 803
Region
New England $65,000 $100,000 $125,000 —f— $75,000 $120,000 $150,000 55
Middle Atlantic $80,000 $125,000 $175,000 —— $90,000 $135,000 $200,000 142
South Atlantic $53,800 $87,500 $125,000 —_— $65,000 $110,000 $150,000 106
East North Central $67,500 $92,500 $150,000 —f— $80,000 $100,000 $150,000 121
East South Central $65,000 $87,500 $120,000 e $85,000 $110,000 $161,300 20
West North Central $60,000 $80,000 $125,000 - $67,500 $100,000 $150,000 55
West South Central $70,000 $100,000 $160,000 —— $75,000 $135,000 $178,000 56
Mountain $50,000 $75,000 $100,000 —_— $60,000 $85,000 $140,000 67
Pacific $60,000 $90,000 $137,000 —— $68,000 $100,000 $155,000 181
Metro area
Atlanta $71500 $92,500 $126,300 e $95,300 $115,000 $152,500 20
Austin $88,000 $90,000 $150,300 L $100,000 $150,000 $179,000 9
Baltimore $45,000 $52,000 $65,000 o= $53900 $70,000 $75,000 7
Boston $86,300 $110,000 $125,000 - $95,300 $122,500 $150,000 26
Charlotte N/A N/A N/A N/A N/A N/A 3
Chicago $75,000 $100,000 $161,300 —_—— $88,500 $120,000 $175,000 51
Cincinnati $90,000 $127,500 $155,000 —_— $102,500 $132,500 $155,000 6
Cleveland $80,000 $100,000 $110,000 - $85,000 $100,000 $133,500 10
Dallas $57,000 $90,000 $181,300 e $57,000 $102,000 $242,500 14
Denver $60,000 $60,000 $90,000 — $60,000 $65,000 $90,000 17
Detroit N/A N/A N/A N/A N/A N/A 5
Houston $97,500 $107,600 $180,000 = — $100,000 $150,000 $190,000 15
Indianapolis N/A N/A N/A N/A N/A N/A 5
Kansas City $60,000 $73,500 $150,000 = — $70,000 $120,000 $150,000 8
Los Angeles $71,300 $120,000 $200,000 —— $80,000 $131,000 $240,000 53
Miami $54,000 $100,000 $140,000 —— $87,800 $151,500 $170,800 7
Minneapolis $50,400 $100,000 $150,000 —— $75,000 $110,000 $187,500 25
New York $90,000 $140,000 $200,000 e $100,000 $150,000 $300,000 99
Orlando N/A N/A N/A N/A N/A N/A 6
Philadelphia $69,000 $97,500 $150,000 —— $69,000 $105,500 $150,000 18
Phoenix $70,000 $85,000 $120,000 -— $71500 $85,000 $157,500 14
Pittsburgh $65,000 $150,000 $175,000 —— $65,000 $150,000 $190,000 8
Portland $48,000 $75,000 $92,000 _— $55,000 $80,000 $100,000 12
St. Louis N/A N/A N/A N/A N/A N/A 6
Salt Lake City $67,500 $90,000 $150,000 —— $100,000 $120,000 $201,300 8
San Diego $45,000 $66,000 $88,500 —_— $60,000 $78,800 $103,500 13
San Francisco $60,000 $100,000 $150,000 —— $65,000 $108,300 $167,500 50
San Jose N/A N/A N/A N/A N/A N/A 5
Seattle $80,000 $100,000 $122,500 — $80,000 $120,000 $150,000 21
Washington, D.C. $53,800 $76,500 $112,500 —_—— $55,000 $95,000 $131,300 30
Organizational overview"
NET: Corporate department $80,000 $120,000 $175,000 —_—— $83,800 $125,000 $200,000 136
NET: Design studio $60,000 $90,000 $140,000 —— $70,000 $105,300 $150,000 601
Type of organization
Design studio or consultancy $60,000 $90,000 $131,000 —— $70,000 $102,000 $150,000 527
Advertising agency $80,000 $100,000 $175,000 —— $80,000 $125,000 $190,000 101
Publishing house N/A N/A N/A N/A N/A N/A 2
Web development firm $37,000 $72,000 $80,000 = $40,000 $80,000 $100,000 27
In-house design department  $100,000 $145,000 $237,500 —_— $100,000 $160,000 $282,500 29
Other $75,000 $100,000 $150,000 —— $90,000 $120,000 $160,000 117
Size of organization
2-9 $60,000 $80,000 $115,000 —t— $65,000 $93,700 $130,000 555
10-99 $97,300 $140,000 $200,000 b ] $115,000 $150,000 $225,000 179
100-999 $147,500 $200,000 $300,000 —f— $152,500 $250,000 $450,000 25
1,000+ $100,000 $145,000 $187,500 —— $100,000 $160,000 $187,500 12
Client base
Local/regional only $55,000 $80,000 $120,000 —f— $60,000 $90,000 $135,000 213
National $60,000 $90,000 $150,000 —f— $75,000 $110,000 $165,000 345
International $75,000 $120,000 $165,000 e ] $94,800 $130,000 $200,000 225

N/A (not available) indicates that the results are not included because there were fewer than 5 valid cases or 10 valid values. *The additional NET figures are included to further clarify the profiles of design-related businesses and corporate departments, which are typically
within larger companies. NET Corporate department = in-house design department, advertising agency, publishing house, media or architectural firm. NET Design studio = design studio or consultancy, freelance or self-employed (solo designer) or interactive/multimedia agency.
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Creative/Design director

2010 Median total cash compensation comparison by metro area

DENOTES FEWER THAN 5 VALID CASES OR 10 VALID VALUES

$68,000 $140,000

26 | Compensation




Overview

Region

New England
Middle Atlantic
South Atlantic

East North Central
East South Central
West North Central
West South Central
Mountain

Pacific

Metro area
Atlanta
Austin
Baltimore
Boston
Charlotte
Chicago
Cincinnati
Cleveland
Dallas
Denver
Detroit
Houston
Indianapolis
Kansas City
Los Angeles
Miami
Minneapolis
New York
Orlando
Philadelphia
Phoenix
Pittsburgh
Portland

St. Louis
Salt Lake City
San Diego
San Francisco
San Jose
Seattle
Washington, D.C.

Organizational overview"
NET: Corporate department

NET: Design studio

Type of organization

Design studio or consultancy

Advertising agency
Publishing house

Web development firm
In-house design department

Other

Size of organization
2-9

10-99

100-999

1,000+

Client base
Local/regional only
National
International

SALARY/WAGES

25% 50%

earn less earn less
$70,000 $91,000
$80,000 $95,000
$80,000 $110,000
$70,000 $85,000
$70,000 $90,000
$60,000 $71,000
$73,000 $87,000
$55,500 $72,000
$55,000 $85,000
$80,000 $105,000
$81,300 $90,500
$40,000 $70,000
$63,500 $73,000
$80,000 $90,000

$80,000 $135,000

$83,200 $94,000

N/A N/A
$62,500 $75,000
$57,000 $100,000
$50,300  $88,000
$75,000 $140,000
$47,800 $74,800
$62,500 $85,000
$80,000 $91,800
$79,800 $109,000
$45,000 $70,000
$80,000 $94,000

$100,000 $125,000

$80,000 $90,000
$64,500 $85,000
$78900 $95,000
$42,500 $68,000
$84,900 $107,500
$70,000 $85,000

N/A N/A
$55,400 $93,000

$96,000 $112,500
$95,000 $131,000
$89,000 $102,500

$75,000 $90,000
$§72,000 $92,500
$71,500 $98,800
$70,000 $100,000
$80,000 $100,000
$62,500 $95,000
$70,000 $90,000
$70,000 $90,000
$68,000 $87,500
$55,000 $70,000
$70,000  $90,000

$76,300 $100,000

$83,000 $100,000
$55,000 $70,000
$70,000 $90,000

$80,000 $100,000

5%

earn less

$120,000

$125,000
$140,000
$110,000
$112,000
$105,000
$104,500
$100,000
$100,000
$140,000

$110,000
$87,500
$85,500
$125,000
$140,000
$112,500
N/A
$94,000
$120,000
$94,500
$150,000
$100,000
$90,000
$108,800
$150,000
$86,000
$120,000
$155,000
$101,800
$111,000
$125,000
$98,800
$133,800
$100,000
N/A
$110,000
$147,000
$160,000
$140,000
$120,000

$120,000
$125,000

$125,000
$140,000
$114,000
$100,000
$120,000
$106,000

$90,000
$110,000
$131,400
$136,000

$94,000
$120,000
$131,900

SALARY/WAGE COMPARISON TOTAL COMPENSATION
5% 50% 5%
earn less earn less earn less
e — $74,300 $100,000 $130,000
—— $83,500 $99,000 $130,000
—_— $85,000 $125,000 $152,500
—— $70,000 $90,000 $115,000
—— $72,500 $100,000 $125,000
—— $63,800 $79,000 $110,000
—_— $75,000 $90,000 $120,000
— $57,000 $80,000 $109,000
—— $56,600 $85,500 $120,000
e ] $81,600 $110,000 $150,000
—_— $81,300 $110,000 $120,000
—_— $40,000 $70,000 $92,500
— $63,500 $75,000 $93,000
—_—— $83,900 $100,000 $125,000
—— $90,000 $135,000 $165,000
—_—— $85,000 $108,000 $127,000
N/A N/A N/A
—_—— $62,500 $85,000 $109,300
—— $59,500 $100,000 $128,000
—_— $50,300 $90,500 $120,000
—j—  $75,000 $140,000 $165,000
—_—— $50,800 $79,000 $125,000
—— $67,500 $85,000 $90,000
e $80,000 $96,000 $118,800
—f— $83,800 $115,000 $150,000
—— $45,000 $75,000 $91,000
—— $80,000 $95,000 $130,000
——j—— $100,000 $140,000 $180,000
- $80,000 $105,000 $113,500
—— $65,000 $85,000 $127,000
—— $82,000 $100,000 $125,000
—— e $42,700 $69,000 $105,000
—— $84,900 $122,500 $136,300
—— $72,000 $85,000 $130,000
N/A N/A N/A
—— $55,400 $95,000 $110,300
—f——  $100,000 $120,000 $155,000
—f— $110,000 $157,000 $240,000
—— $90,000 $107,000 $165,000
—_— $75,000 $96,000 $120,000
—_— $75,000 $100,000 $135,000
—— $75,000 $100,000 $140,000
e $75,000 $100,000 $140,000
—_— $80,300 $110,000 $140,500
—_— $65,000 $97,000 $121,000
—— $70,000 $95,000 $112,500
— e $73,800 $98,000 $130,000
—— $68,500 $90,000 $120,000
—— $55,000 $72,500 $96,300
—— $75,000 $96,000 $120,000
—— $80,000 $110,000 $140,000
—— $87,000 $115,000 $150,000
—— $55,000 $72,000 $100,000
—— $75000 $98,000 $127,000
e ] $85,000 $110,000 $149,300

RESPONDENTS

1,270

88
208
229
186

39

95

67

91
267

35
16
21
52

85

14
19
24
10
13

17
76
18
44
144
11
35
14
15
12
11

32
76
1M
29
69

744
321

260
151
58
37
526
234

208
439
305
309

220
395
486

N/A (not available) indicates that the results are not included because there were fewer than 5 valid cases or 10 valid values. *The additional NET figures are included to further clarify the profiles of design-related businesses and corporate departments, which are typically
within larger companies. NET Corporate department = in-house design department, advertising agency, publishing house, media or architectural firm. NET Design studio = design studio or consultancy, freelance or self-employed (solo designer) or interactive/multimedia agency.
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Art director

2010 Median total cash compensation comparison by metro area

arlotte

DENOTES FEWER THAN 5 VALID CASES OR 10 VALID VALUES

$122,500
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Overview

Region

New England
Middle Atlantic
South Atlantic

East North Central
East South Central
West North Central
West South Central
Mountain

Pacific

Metro area
Atlanta
Austin
Baltimore
Boston
Charlotte
Chicago
Cincinnati
Cleveland
Dallas
Denver
Detroit
Houston
Indianapolis
Kansas City
Los Angeles
Miami
Minneapolis
New York
Orlando
Philadelphia
Phoenix
Pittsburgh
Portland

St. Louis
Salt Lake City
San Diego
San Francisco
San Jose
Seattle
Washington, D.C.

Organizational overview"
NET: Corporate department

NET: Design studio

Type of organization

Design studio or consultancy

Advertising agency
Publishing house

Web development firm
In-house design department

Other

Size of organization
2-9

10-99

100-999

1,000+

Client base
Local/regional only
National
International

25%

earn less

$55,000

$60,500
$65,000
$50,000
$50,000
$40,000
$52,000
$50,000
$48,000
$65,000

$62,000
$55,000
$46,800
$62,700
$52,000
$52,900
$54,000
$50,000
$50,000
$52,000
$45,000
$70,000
$37,000
$47,000
$71,800
$48,000
$55,000
$71,000
$45,000
$47,000
$48,000
$53,000
$63,000
$65,000
$44,000
$60,000
$70,000
$113,500
$57,300
$65,000

$55,000
$60,000

$55,000
$50,000
$50,000
$53,800
$60,000
$55,000

$48,000
$50,000
$56,000
$65,000

$45,000
$50,000
$60,000

SALARY/WAGES
0%

earn less

$70,000

$80,000
$80,000
$65,000
$62,000
$48,000
$67,500
$65,000
$60,000
$80,000

$71,000
$62,500
$63,500
$80,000
$65,900
$68,800
$70,000
$51,000
$71,500
$65,000
$62,000
$95,000
$48,000
$55,000
$84,500
$53,500
$70,000
$85,000
$60,000
$62,500
$55,000
$56,000
$67,500
$73,000
$50,000
$70,000
$85,000
$122,500
$74,000
$75,000

$70,000
$72,000

$71,500
$63,300
$65,000
$75,000
$75,000
$70,000

$58,500
$65,000
$72,000
$80,000

$56,000
$65,000
$76,000

SALARY/WAGE COMPARISON
5% 5%
earn less earn less
$85,000 e $56,000
$90,000 s ] $62,400
$95,000 —_—— $65,000
$76,000 —_— $53,800
$75,000 —_—— $51,800
$62,500 =—f— $40,000
$75,300 —— $55,000
$79,800 L $52,800
$70,000 —_— $48,000
$100,000 b ] $68,000
$83,000 —_—— $65,000
$70,000 —_— $63,000
$69,600  m——f $46,800
$92,000 — $64,000
$120,000 ¥ $55,000
$85,400 —— $55,000
$80,000 b $54,000
$63,000 —_ $50,000
$79,500 e $51,000
$80,000 —— $52,000
$73,000 =——j— $48,000
$116,000 —— $72,000
$53,500 =—j= $41,000
$68,500 = $47,800
$105,000 —— $73,600
$80,000 -+ $48,000
$85,000 L ) $55,300
$100,000 —— $75,000
$60,000 =—j $45,000
$77,300 = $47,000
$65,000 - $48,000
$68,000 -— $53,000
$70,000 == $63,000
$80,000 —_— $70,000
$55,000 =—j= $48,000
$85,000 —_—— $62,100
$103,000 —— $70,000
$135,000 —j—$130,000
$88,800 L ) $59,500
$85,000 e $68,000
$85,000 —— $55,000
$95,000 —— $61,000
$95,000 — e $60,000
$75,500 —— $50,000
$85,000 —— $50,000
$80,000 — $53,800
$90,000 e $62,000
$85,000 —— $56,000
$70,000 —— $50,000
$80,000 —— $52,000
$85,000 —— $58,000
$95,000 —_—— $66,600
$72,000  =—fr— $48,000
$79,800 —— $52,000
$95,000 —— $63,500

TOTAL COMPENSATION
50% 75%
earn less earn less
$72,000 $90,000
$83,000 $90,000
$85,000 $100,000
$68,600 $80,500
$65,000 $82,000
$52,000 $70,000
$70,000 $81,000
$70,000 $85,600
$60,000 $72,000
$83,000 $105,000
$75,000 $83,800
$68,500 $70,000
$64,200 $77,500
$84,000 $94,000
$67,900 $150,000
$72,000 $95,000
$70,000 $82,000
$55,000 $66,500
$72,500 $83,000
$66,000 $90,000
$62,000 $76,000
$100,000 $116,000
$48,000 $55,000
$58,000 $72,000
$90,000 $110,000
$55,500 $85,000
$70,000 $90,000
$90,000 $104,800
$60,000 $60,000
$64,300 $77,800
$55,000 $65,000
$57,000 $68,000
$70,000 $75,000
$73,000 $100,000
$55,000 $62,000
$70,000 $85,300
$85,000 $107,000
$150,000 $160,000
$78500 $97,500
$80,000 $93,000
$72,000 $90,000
$75,000 $100,000
$75,000 $100,000
$65,000 $80,000
$65,000 $85,000
$80,000 $84,500
$78,000 $97,000
$70,000 $90,000
$60,000 $75,000
$70,000 $85,000
$75,000 $90,000
$85,000 $102,500
$58,000 $73,300
$70,000 $85,000
$81,000 $100,000

RESPONDENTS

1,290

86
255
206
197

41
101

64

86
254

26
1
17
41
9
83
10
16
25
26
13
9
9
18
81
14
45
183
7
31
14
18
17
10
6
28
59
10
24
63

856
274

211
253
81
20
508
214

188
449
319
325

217
397
505

N/A (not available) indicates that the results are not included because there were fewer than 5 valid cases or 10 valid values. *The additional NET figures are included to further clarify the profiles of design-related businesses and corporate departments, which are typically
within larger companies. NET Corporate department = in-house design department, advertising agency, publishing house, media or architectural firm. NET Design studio = design studio or consultancy, freelance or self-employed (solo designer) or interactive/multimedia agency.
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Senior designer

2010 Median total cash compensation comparison by metro area

DENOTES FEWER THAN 5 VALID CASES OR 10 VALID VALUES

$50,000 $80,000
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Overview

Region

New England
Middle Atlantic
South Atlantic

East North Central
East South Central
West North Central
West South Central
Mountain

Pacific

Metro area
Atlanta
Austin
Baltimore
Boston
Charlotte
Chicago
Cincinnati
Cleveland
Dallas
Denver
Detroit
Houston
Indianapolis
Kansas City
Los Angeles
Miami
Minneapolis
New York
Orlando
Philadelphia
Phoenix
Pittsburgh
Portland

St. Louis
Salt Lake City
San Diego
San Francisco
San Jose
Seattle
Washington, D.C.

Organizational overview"
NET: Corporate department

NET: Design studio

Type of organization

Design studio or consultancy

Advertising agency
Publishing house

Web development firm
In-house design department

Other

Size of organization
2-9

10-99

100-999

1,000+

Client base
Local/regional only
National
International

25%

earn less

$50,000

$56,000
$55,000
$50,000
$48,900
$42,800
$45,000
$45,000
$45,000
$58,000

$50,000
$50,000
$47,300
$56,000
$53,000
$55,000
$54,000
$36,000
$50,000
$45,000
$51,000
$52,000
$42,000
$40,000
$60,000
$50,000
$51,000
$60,000
$42,500
$50,000
$45,000
$45,000
$46,400
$42,000
$50,900
$50,000
$65,000
$66,500
$60,000
$59,800

$52,000
$50,600

$50,000
$48,000
$50,000
$52,000
$52,000
$48,000

$45,000
$50,000
$52,000
$55,000

$45,600
$50,000
$55,000

SALARY/WAGES
0%

earn less

$61,500

$65,000
$65,000
$60,000
$58,000
$54,000
$55,000
$60,000
$52,500
$68,000

$60,000
$67,400
$60,000
$62,300
$55,000
$60,000
$62,500
$55,000
$62,000
$55,000
$60,000
$59,000
$50,000
$50,000
$70,000
$55,000
$60,000
$69,000
$55,000
$55,000
$50,000
$53,000
$58,200
$58,000
$60,000
$57,500
$75,000
$80,000
$66,000
$68,000

$62,000
$63,000

$62,500
$60,000
$60,000
$65,000
$62,000
$60,000

$55,000
$60,000
$60,000
$65,000

$55,000
$60,000
$65,000

5%

earn less

$72,000

$75,000
$75,000
$70,000
$65,000
$62,000
$66,000
$68,000
$66,000
$80,000

$70,000
$77,000
$65,000
$72,500
$75,000
$70,000
$68,000
$55,000
$65,000
$68,000
$70,000
$68,000
$54,400
$60,000
$80,000
$70,000
$71,500
$80,000
$76,000
$67,900
$69,300
$64,000
$68,500
$65,000
$63,600
$70,000
$85,000
$100,000
$77,500
$80,000

$71,000
$75,000

$75,000
$75,000
$70,000
$70,000
$71,000
$70,000

$65,000
$70,000
$75,000
$75,000

$62,700
$70,000
$75,000

SALARY/WAGE COMPARISON

—_—
——
——

25%

earn less

$53,000

$60,000
$55,000
$51,000
$50,000
$46,500
$49,000
$45,500
$45,800
$60,000

$53,000
$53,300
$50,000
$59,800
$53,000
$55,000
$56,500
$45,000
$53,000
$45,800
$51,000
$55,000
$43,000
$46,000
$60,000
$50,000
$52,000
$60,000
$42,500
$50,000
$45,000
$47,000
$46,800
$43,500
$53,700
$52,000
$65,000
$71,000
$60,000
$60,000

$54,000
$55,000

$54,000
$50,000
$50,000
$53,500
$55,000
$50,000

$46,500
$52,000
$53,000
$58,000

$47,000
$52,000
$57,000

TOTAL COMPENSATION

50% 5%

earn less earn less
$65,000 $76,000
$67,000 $76,400
$68,000 $80,000
$62,000 $75,000
$60,000 $70,000
$58,000 $65,000
$57,000 $70,000
$60,000 $70,000
$55,000 $69,000
$70,000 $85,000
$62,000 $78,000
$67,900 $80,000
$62,000 $71,300
$66,000 $75,500
$55,000 $77,000
$65,000 $75,000
$63,300 $80,000
$58,000 $60,000
$64,000 $65,000
$58,000 $72,300
$60,000 $70,000
$62,000 $80,000
$51,000 $60,400
$55,000 $63,000
$70,000 $85,000
$55,000 $70,000
$60,800 $74,300
$72,000 $85,000
$55,000 $76,000
$58,000 $69,500
$55,000 $69,300
$55,000 $73,000
$58,200 $71,000
$58,000 $75,000
$63,000 $70,000
$60,000 $70,000
$80,000 $89,000
$95,000 $110,000
$70,000 $80,000
$68,000 $81,000
$65,000 $75,000
$65,000 $80,000
$65,000 $78,000
$62,500 $75,000
$60,000 $80,000
$65,000 $70,000
$65,000 $75,600
$62,000 $76,000
$55,000 $65,500
$63,000 $75,000
$63,000 $80,000
$70,000 $80,000
$55,000 $65,300
$62,300  $75,000
$68,000 $80,000

RESPONDENTS

1,860

160
298
332
285

37
142

95
17
394

60
27
28
101
12
128
22
16
24
36
18
21
22
22
121
17
71
215
14
43
24
13
22
19
12
37
101
16
56
113

1,124
506

439
146
87
30
866
289

327
502
461
562

321
544
729

N/A (not available) indicates that the results are not included because there were fewer than 5 valid cases or 10 valid values. *The additional NET figures are included to further clarify the profiles of design-related businesses and corporate departments, which are typically
within larger companies. NET Corporate department = in-house design department, advertising agency, publishing house, media or architectural firm. NET Design studio = design studio or consultancy, freelance or self-employed (solo designer) or interactive/multimedia agency.

Senior designer| 31



Designer

2010 Median total cash compensation comparison by metro area

Salt Lake
ancisco

DENOTES FEWER THAN 5 VALID CASES OR 10 VALID VALUES

$36,500 $55,600
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Overview

Region

New England
Middle Atlantic
South Atlantic

East North Central
East South Central
West North Central
West South Central
Mountain

Pacific

Metro area
Atlanta
Austin
Baltimore
Boston
Charlotte
Chicago
Cincinnati
Cleveland
Dallas
Denver
Detroit
Houston
Indianapolis
Kansas City
Los Angeles
Miami
Minneapolis
New York
Orlando
Philadelphia
Phoenix
Pittsburgh
Portland

St. Louis
Salt Lake City
San Diego
San Francisco
San Jose
Seattle
Washington, D.C.

Organizational overview"
NET: Corporate department

NET: Design studio

Type of organization

Design studio or consultancy

Advertising agency
Publishing house

Web development firm
In-house design department

Other

Size of organization
2-9

10-99

100-999

1,000+

Client base
Local/regional only
National
International

25%

earn less

$38,000

$41,000
$40,000
$38,000
$35,000
$34,000
$35,000
$35,000
$37,000
$43,000

$38,000
$36,800
$40,000
$40,500
$38,500
$39,500
$33,000
$37,500
$35,000
$36,800
$38,800
$38,000
$33,300
$35,000
$43,000
$38,000
$40,000
$45,000
$42,000
$36,600
$42,200
$36,000
$38,000
$35,000
$35,300
$38,300
$47,000
$50,000
$46,000
$42,000

$38,000
$38,000

$38,000
$38,000
$35,000
$35,000
$39,000
$37,000

$35,000
$36,000
$40,000
$41,000

$35,000
$37,000
$40,000

SALARY/WAGES
0%

earn less

$45,000

$46,500
$47,000
$45,000
$41,000
$38,000
$42,000
$40,000
$42,000
$50,000

$45,000
$40,000
$47,100
$47,000
$41,000
$45,000
$37,500
$40,000
$40,000
$40,000
$43,000
$44,000
$36,500
$39,000
$51,800
$42,000
$45,000
$50,000
$50,000
$41,000
$48,000
$40,000
$43,500
$40,000
$42,500
$44,000
$55,600
$54,000
$51,000
$50,000

$45,000
$45,000

$45,000
$45,000
$40,000
$42,500
$45,000
$45,000

$40,000
$42,000
$45,000
$48,500

$40,000
$43,300
$46,000

SALARY/WAGE COMPARISON

5% 5%

earn less earn less
$52,000 s ] $39,000
$53,800 L ] $42,000
$55,000 e — $40,000
$52,000 e e $38,500
$50,000 =—f—= $36,000
$43,000 =—f— $35,000
$50,000 — =—— $36,000
S$S47,000 — =—f— $35,000
$48,000 —— $37,000
$60,000 e $45,000
$50,000 —_— $38,600
$50,000 — =—fr— $37,000
$56,000 e — $40,000
$55,000 —— $42,000
$48,500 — $38,500
$55,000 —_— $40,000
$40,600 =——fm $35,000
$50,000 —— $37,500
$49,000 =—f—— $38,500
$50,500 —_—— $36,800
$48,000 e ] $40,100
$50,000 —— $38,000
$40,800 =——f— $34,500
$45,000 —=—fr—— $35,000
$65,000 . $45,000
$50,000 —_—t— $38,000
$55,000 e | $40,000
$60,000 —_— $45,000
$58,000 —— $42,000
$48,000 —_— $37,700
$52,800 —_— $42,200
$40,000 =i $37,000
$55,000 —— $38,000
$48,500  =—fr— $35,000
$45,800  =——f— $37,000
$51,600 —_— $38,300
$65,000 —f—— $47,700
$56,000 —— $50,000
$60,000 L $49,000
$56,000 —— $42,000
$52,500 ——— $39,500
$51,300 —— $39,000
$50,000 s ] $39,000
$53,000 —— $38,000
$50,000 —=—fr— $36,000
$45,000  m—— $35,000
$54,000 —_— $40,000
$55,000 —— $38,000
$46,000  m—f— $35,300
$50,000 b s $37,000
$55,000 e $40,000
$56,000 —— $42,000
$46,000  m—f— $35,400
$50,000 —— $38,000
$55,000 —_— $40,000

TOTAL COMPENSATION

50% 5%

earn less earn less
$45,000 $55,000
$49,000 $58,000
$48,000 $60,000
$45,000 $55,000
$43,300 $52,000
$39,500 $44,700
$42,500 $50,500
$40,000 $49,000
$43,500 $50,000
$52,000 $62,000
$45,000 $54,000
$40,500 $50,000
$50,000 $63,800
$49,500 $58,000
$41,000 $49,500
$47,000 $55,300
$40,000 $43,000
$45,000 $50,000
$42,000 $55,300
$44,500 $52,300
$44,500 $50,000
$45,000 $60,000
$39,000 $47,600
$40,000 $46,300
$54,400 $66,500
$42,000 $50,000
$46,000 $55,000
$50,000 $61,000
$55,000 $63,000
$43,000 $48,000
$48,000 $57,000
$40,000  $45,000
$45,000 $58,900
$40,000 $50,100
$43,300 $48,000
$44,500 $52,000
$58,000 $70,000
$54,000 $61,000
$55,000 $63,500
$50,000 $59,000
$45,500 $55,000
$45,500 $55,000
$45,000 $55,000
$45,000 $55,000
$41,200 $50,000
$43,500 $50,000
$47,000 $55,000
$45,000 $56,000
$42,000 $48,000
$44,000 $52,000
$47,000 $56,500
$50,000 $60,000
$40,200 $47,000
$45,000 $52,000
$49,000 $60,000

RESPONDENTS

2,132

143
310
341
364

56
193
130
176
419

53
28
24
86
14
151
21
25
32
57
22
23
28
24
121
27
91
201
9
46
25
16
31
25
16
33
96
1"
66
114

1,283
582

508
178
100

22
969
344

408
643
527
532

427
638
757

N/A (not available) indicates that the results are not included because there were fewer than 5 valid cases or 10 valid values. *The additional NET figures are included to further clarify the profiles of design-related businesses and corporate departments, which are typically
within larger companies. NET Corporate department = in-house design department, advertising agency, publishing house, media or architectural firm. NET Design studio = design studio or consultancy, freelance or self-employed (solo designer) or interactive/multimedia agency.
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Entry-level designer

2010 Median total cash compensation comparison by metro area

DENOTES FEWER THAN 5 VALID CASES OR 10 VALID VALUES
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Overview

Region

New England
Middle Atlantic
South Atlantic

East North Central
East South Central
West North Central
West South Central
Mountain

Pacific

Metro area
Atlanta
Austin
Baltimore
Boston
Charlotte
Chicago
Cincinnati
Cleveland
Dallas
Denver
Detroit
Houston
Indianapolis
Kansas City
Los Angeles
Miami
Minneapolis
New York
Orlando
Philadelphia
Phoenix
Pittsburgh
Portland

St. Louis
Salt Lake City
San Diego
San Francisco
San Jose
Seattle
Washington, D.C.

Organizational overview"
NET: Corporate department
NET: Design studio

Type of organization

Design studio or consultancy
Advertising agency
Publishing house

Web development firm
In-house design department
Other

Size of organization
2-9

10-99

100-999

1,000+

Client base
Local/regional only
National
International

25%

earn less

$32,000

$35,000
$34,000
$33,000
$31,500
$30,000
$31,200
$30,000
$30,000
$35,000

$35,000

N/A

N/A
$36,000
$34,800
$35,000
$32,400
$30,000
$32,000
$29,300

N/A
$32,300

N/A
$32,000
$35,000

N/A
$34,000
$35,000

N/A
$34,000

N/A
$31,300

N/A
$31,800
$29,800
$30,500
$38,000
$43,000
$36,000
$35,000

$32,000
$32,000

$32,000
$30,000
$30,000
$30,000
$34,000
$30,500

$30,000
$32,000
$32,000
$35,000

$28,000
$30,000
$35,000

SALARY/WAGES
0%

earn less

$36,000

$39,200
$38,000
$38,000
$35,000
$31,000
$34,000
$33,000
$35,000
$40,000

$38,000

N/A

N/A
$40,000
$37,500
$40,000
$38,800
$32,500
$35,000
$35,000

N/A
$37,000

N/A
$34,000
$40,000

N/A
$35,000
$40,000

N/A
$38,000

N/A
$34,000

N/A
$33,000
$32,000
$36,000
$42,000
$60,000
$41,000
$39,500

$36,000
$35,000

$35,000
$35,000
$33,000
$35,000
$38,000
$38,000

$32,500
$35,000
$35,000
$40,000

$33,000
$35,000
$38,500

5%

earn less

$41,000

$45,000
$45,000
$40,000
$40,000
$34,600
$37,600
$37,000
$37,500
$48,000

$40,000

N/A

N/A
$45,000
$48,700
$43,000
$70,000
$36,500
$37,300
$37,000

N/A
$40,000

N/A
$36,100
$45,000

N/A
$40,000
$45,000

N/A
$40,000

N/A
$36,500

N/A
$35,200
$35,000
$39,500
$55,000
$70,000
$45,000
$44,600

$43,000
$40,000

$40,000
$40,000
$35,000
$42,000
$45,000
$45,000

$37,900
$40,000
$43,000
$45,000

$37,600
$40,000
$45,000

SALARY/WAGE COMPARISON
25%

earn less

$32,800

$36,900
$35,000
$34,000
$32,000
$30,000
$32,000
$30,000
$30,000
$35,000

$35,800

N/A

N/A
$36,800
$35,800
$35,000
$33,700
$31,000
$32,500
$30,000

N/A
$35,800

N/A
$32,000
$35,300

N/A
$34,000
$35,000

N/A
$35,000

N/A
$32,000

N/A
$32,000
$29,800
$30,500
$40,000

——— $48,500
—_— $36,000
—_— $36,000

‘Jrh by {i ++ | Jr+’r__Jr]lJr ; ]lHJ'THH !

$33,000
$33,000

$33,000
$32,000
$30,000
$30,000
$34,000
$32,400

$30,000
$32,000
$32,000
$35,000

$29,600
$32,000
$35,000

Pt B

TOTAL COMPENSATION

50% 5%

earn less earn less
$37,500 $45,000
$40,000 $45,000
$40,000 $45,000
$40,000 $45,000
$35,300 $42,000
$31,000 $35,200
$34,000 $38,000
$35,000 $38,000
$35000 $39,600
$40,000 $50,000
$40,000 $45,000
N/A N/A

N/A N/A
$40,000 $45,000
$40,500 $48,700
$40,000  $45,000
$41,000 $70,000
$33,800 $36,500
$35,000 $40,500
$35,500 $40,300
N/A N/A
$38,000 $45,000
N/A N/A
$34,000 $36,100
$40,000 $45,000
N/A N/A
$35,000 $42,000
$40,000  $45,000
N/A N/A
$40,000 $42,000
N/A N/A
$34,000 $36,700
N/A N/A
$34,000 $37,600
$33,200 $35,000
$36,000 $39,900
$42,000 $55,500
$70,000 $75,000
$41,000 $46,000
$41,300  $48,000
$38,000 $45,000
$37,000 $42,000
$37,000 $42,000
$36,500 $42,000
$33,000 $37,000
$36,000 $45,000
$38,500 $45,000
$40,000 $45,000
$35,000 $40,000
$36,800 $42,000
$38,000 $45,000
$40,000 $48,000
$33,800 $38,000
$35,000 $40,000
$40,000 $45,000

RESPONDENTS

705

42
139
100
121

25

67

42

47
122

375
253

225
85
37
13

239

106

152
239
157
156

120
234
263

N/A (not available) indicates that the results are not included because there were fewer than 5 valid cases or 10 valid values. *The additional NET figures are included to further clarify the profiles of design-related businesses and corporate departments, which are typically
within larger companies. NET Corporate department = in-house design department, advertising agency, publishing house, media or architectural firm. NET Design studio = design studio or consultancy, freelance or self-employed (solo designer) or interactive/multimedia agency.
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Print production artist

2010 Median total cash compensation comparison by metro area

Minneapolis/St. Pi

DENOTES FEWER THAN 5 VALID CASES OR 10 VALID VALUES
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Overview

Region

New England
Middle Atlantic
South Atlantic

East North Central
East South Central
West North Central
West South Central
Mountain

Pacific

Metro area
Atlanta
Austin
Baltimore
Boston
Charlotte
Chicago
Cincinnati
Cleveland
Dallas
Denver
Detroit
Houston
Indianapolis
Kansas City
Los Angeles
Miami
Minneapolis
New York
Orlando
Philadelphia
Phoenix
Pittsburgh
Portland

St. Louis
Salt Lake City
San Diego
San Francisco
San Jose
Seattle
Washington, D.C.

Organizational overview"
NET: Corporate department
NET: Design studio

Type of organization

Design studio or consultancy
Advertising agency
Publishing house

Web development firm
In-house design department
Other

Size of organization
2-9

10-99

100-999

1,000+

Client base
Local/regional only
National
International

25%

earn less

$35,000

$38,000
$39,000
$35,000
$35,000
$30,000
$35,000
$35,000
$32,000
$40,000

$42,000
$33,800
$31,300
$38,000

N/A
$40,000

N/A

N/A
$35,000
$31,600
$37,000

N/A

N/A
$34,000
$40,000
$35,000
$40,000
$43,000

N/A
$48,500
$30,000
$28,000

N/A

N/A
$30,800
$35,000
$48,000

N/A
$40,000
$44,500

$35,000
$40,000

$40,000
$35,000
$34,000

N/A
$35,000
$35,000

$28,700
$35,000
$35,000
$35,000

$29,000
$35,000
$40,000

SALARY/WAGES
0%

earn less

$43,000

$48,000
$55,000
$40,000
$41,600
$38,000
$44,000
$40,000
$38,000
$50,000

$47,500
$45,000
$42,500
$48,000

N/A
$45,000

N/A

N/A
$43,000
$37,400
$38,000

N/A

N/A
$35,000
$50,000
$62,500
$46,900
$55,000

N/A
$52,000
$32,500
$32,000

N/A

N/A
$46,500
$40,000
$66,700

N/A
$60,000
$58,000

$41,000
$52,000

$55,000
$45,000
$35,000

N/A
$40,000
$45,000

$40,000
$45,000
$43,000
$43,300

$35,000
$41,600
$50,000

5%

earn less

$55,000

$65,000
$65,000
$55,000
$50,000
$43,300
$55,000
$50,000
$45,000
$65,000

$54,500
$50,000
$52,800
$53,800

N/A
$50,000

N/A

N/A
$55,000
$41,100
$60,000

N/A

N/A
$41,300
$65,000
$62,500
$60,000
$65,000

N/A
$60,000
$36,300
$33,500

N/A

N/A
$50,000
$55,000
$75,000

N/A
$65,000
$74,000

$52,000
$65,000

$65,000
$50,000
$38,000

N/A
$55,000
$55,000

$50,000
$60,000
$50,000
$57,700

$47,500
$55,000
$62,500

SALARY/WAGE COMPARISON
5%
earn less
—— $35,000
—_—— $40,800
—— $40,000
—_—— $35,000
—— $35,000
$30,000
—— $35,000
—— $35,000
—— $33,800
—_—— $40,000
—_—— $43,600
—— $33,800
—_—— $37,300
—— $48,000
N/A
—— $42,000
N/A
N/A
—— $35,000
$31,600
e $38,000
N/A
N/A
$34,000
—— $50,000
—_—] $35,000
—— $40,000
—_—— $43,000
N/A
—— $48,500
$30,000
$28,000
N/A
N/A
—— $35,900
—— $35,200
—j— $48,000
N/A
—_—— $40,000
—f——— $53,900
—— $35,000
—— $43,000
—_—— $44,000
—— $37,500
$34,000
N/A
—_—— $35,000
—— $35,000
—— $29,700
—— $37,400
—— $35,000
—— $35,000
—— $30,000
—— $35,000
—— $41,300

TOTAL COMPENSATION

50% 5%

earn less earn less
$46,000 $60,000
$52,000 $72,800
$55,000 $67,000
$42,000 $55,000
$43,500 $55,000
$40,000 $43,300
$44,000 $60,000
$43,000 $50,000
$40,000 $48,400
$50,000 $67,500
$51,500 $63,800
$45,000 $50,000
$45,000 $52,800
$50,000 $60,000
N/A N/A
$50,000 $58,300
N/A N/A

N/A N/A
$43,000 $63,000
$38,000 $49,800
$38,000 $60,000
N/A N/A

N/A N/A
$35,000 $43,800
$50,000 $70,000
$62,500 $62,500
$50,000 $60,000
$55,000 $70,000
N/A N/A
$52,000 $68,000
$32,500 $36,300
$32,000 $33,500
N/A N/A

N/A N/A
$46,600 $50,000
$40,000 $55,000
$70,000 $77,000
N/A N/A
$60,000 $65,000
$58,000 $74,000
$43,000 $55,000
$55,000 $70,000
$55,000 $70,000
$50,000 $52,000
$35,200 $40,100
N/A N/A
$42,500 $57,700
$46,000 $60,000
$42,000 $54,000
$50,000 $60,000
$43,100 $52,000
$47,000 $60,300
$35,200 $48,800
$43,000 $59,500
$50,400 $65,000

RESPONDENTS

400

23
62
59
71
17
37
21
41
69
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89

7
76
23

154
67

32
152
105
107

65
139
137

N/A (not available) indicates that the results are not included because there were fewer than 5 valid cases or 10 valid values. *The additional NET figures are included to further clarify the profiles of design-related businesses and corporate departments, which are typically
within larger companies. NET Corporate department = in-house design department, advertising agency, publishing house, media or architectural firm. NET Design studio = design studio or consultancy, freelance or self-employed (solo designer) or interactive/multimedia agency.
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Web designer

Overview

Region

New England
Middle Atlantic
South Atlantic

East North Central
East South Central
West North Central
West South Central
Mountain

Pacific

Organizational overview"
NET: Corporate department
NET: Design studio

Type of organization

Design studio or consultancy
Advertising agency
Publishing house

Web development firm
In-house design department
Other

Size of organization
2-9

10-99

100-999

1,000+

Client base
Local/regional only
National
International

25%

earn less

$44,000

$48,000
$45,300
$45,000
$39,000
$39,500
$38,000
$38,100
$42,000
$55,000

$45,000
$42,500

$43,800
$45,000
$53,500
$38,000
$45,000
$42,300

$39,000
$40,000
$45,000
$50,000

$38,000
$42,000
$45,000

A web designer determines and

develops the look and feel of sites

and is responsible for site-navigation

design and visual execution.

SALARY/WAGES
0%

earn less

$55,000

$52,500
$60,000
$55,000
$50,000
$42,500
$45,000
$45,000
$50,000
$65,000

$55,500
$55,000

$55,000
$56,000
$60,000
$45,000
$55,000
$55.000

$48,000
$50,000
$55,000
$60,000

$52,500
$50,000
$56,500

5%

earn less

$65,000

$70,000
$75,000
$64,000
$60,000
$47,000
$56,000
$56,000
$60,000
$75,000

$65,000
$65,000

$70,000
$65,000
$70,000
$55,000
$65,000
$66,000

$60,000
$65,000
$60,000
$70,000

$65,000
$60,000
$70,000

SALARY/WAGE COMPARISON

——
——
— —

25%

earn less

$45,000

$48,000
$52,300
$45,000
$42,000
$40,000
$40,000
$41,700
$43,700
$60,000

$45,000
$43,000

$44,800
$45,000
$55,000
$40,000
$45,000
$42,500

$40,000
$42,000
$45,000
$50,000

$40,000
$42,500
$50,000

TOTAL COMPENSATION

50% 5%

earn less earn less
$58,500 $70,000
$54,000 $70,000
$60,000 $75,000
$55,000 $65,000
$52,800 $65,000
$42,500 $47,500
$50,000 $62,000
$45,000 $62,300
$55,000 $62,000
$67,000 $80,000
$60,000 $70,000
$56,000 $65,000
$60,000 $70,000
$60,000 $67,900
$60,000 $75,000
$45,000 $60,000
$60,000 $70,000
$57,000 $71,500
$50,000 $65,000
$53,500 $65,300
$55,500  $65,000
$62,000 $74,000
$55,000 $65,000
$55,000 $65,000
$60,000 $73,000

RESPONDENTS

499

39
76
72
79
20
46
33
39
95

277
115

76
62
25
40
188
107

67
166
129
125

68
188
178

N/A (not available) indicates that the results are not included because there were fewer than 5 valid cases or 10 valid values. *The additional NET figures are included to further clarify the profiles of design-related businesses and corporate departments, which are typically
within larger companies. NET Corporate department = in-house design department, advertising agency, publishing house, media or architectural firm. NET Design studio = design studio or consultancy, freelance or self-employed (solo designer) or interactive/multimedia agency.
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Copywriter

A copywriter writes, edits and
proofs promotional or publicity copy
for print or electronic publications.
At higher levels, copywriters are
often responsible for strategic

and conceptual development of
messages and stories.

SALARY/WAGES SALARY/WAGE COMPARISON TOTAL COMPENSATION RESPONDENTS
25% 50% 5% 25% 50% 5%
earn less earn less earn less earn less earn less earn less

Overview $45,000 $60,000 $70,000 —— $50,000 $62,000 $77,400 367
Region
New England $55,800 $65,000 $90,000 ——f——— $55,800 $65,000 $90,000 23
Middle Atlantic $50,300 $60,000 $82,500 —_— $55,000 $65,000 $85,000 55
South Atlantic $45,000 $55,000 $65,000 ——— $45,000 $60,000 $65,000 60
East North Central $45,000 $60,000 $66,200 —— $50,000 $62,000 $75,000 56
East South Central $40,000 $50,000 $60,000 —— $40,000 $50,000 $60,000 17
West North Central $45,000 $65,000 $70,000 —— $46,500 $66,000 $80,000 41
West South Central $40,500 $55,000 $70,000 —— $42,000 $55,000 $70,000 20
Mountain $45,000 $57,000 $60,000 —_— $45,000 $63,000 $67,000 28
Pacific $45,000 $70,000 $80,000 —— $50,000 $70,000 $85,000 67
Organizational overview"
NET: Corporate department $50,000 $60,000 $70,000 i $50,400 $65,000 $76,000 235
NET: Design studio $45,000 $60,000 $77,500 . — $50,000 $64,000 $80,000 68
Type of organization
Design studio or consultancy ~ $45,000 $65,000 $80,000 -_ $50,000 $65,000 $84,000 50
Advertising agency $50,000 $60,000 $73,800 -_—r $55,000 $63,000 $75,000 90
Publishing house $32,000 $55000 $73800 =————-—l—m— $33500 $57,500 $73,800 12
Web development firm N/A N/A N/A N/A N/A N/A 3
In-house design department ~ $50,000 $60,000 $70,000 — $50,100 $65,000 $80,000 132
Other $40,300 $53,000 $65,000 — — $40,300 $55,000 $68,000 78
Size of organization
2-9 $36,300 $49,500 $70,000 -_t $36,300 $50,000 $70,000 43
10-99 $50,000 $60,000 $70,000 . — $50,000 $65,000 $75,000 124
100-999 $45,000 $57,000 $68,000 - $45,000 $60,000 $73,000 89
1,000+ $45,500 $60,000 $80,000 — a— $50,000 $65,000 $85,000 103
Client base
Local/regional only $41,000 $52,000 $60,000 -_— $41500 $55,000 $63,000 58
National $45,000 $60,000 $70,000 - $46,000 $62,000 $75,000 115
International $50,000 $60,000 $75,000 — a— $55,000 $65,000 $84,000 140

N/A (not available) indicates that the results are not included because there were fewer than 5 valid cases or 10 valid values. *The additional NET figures are included to further clarify the profiles of design-related businesses and corporate departments, which are typically
within larger companies. NET Corporate department = in-house design department, advertising agency, publishing house, media or architectural firm. NET Design studio = design studio or consultancy, freelance or self-employed (solo designer) or interactive/multimedia agency.
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Print production manager

A print production manager is respon-
sible for overseeing the publication
process from concept through pro-
duction, including bids, scheduling,
photography, 4-color press work,
digital production and delivery. Print
production managers are strong project
managers, handling multiple jobs simul-
taneously. In some cases, proficiency
in InDesign, Quark, Photoshop and
lllustrator is desirable in this role.

SALARY/WAGES SALARY/WAGE COMPARISON TOTAL COMPENSATION RESPONDENTS
25% 50% 5% 25% 50% 5%
earn less earn less earn less earn less earn less earn less
Overview $49,000 $60,000 $75,000 . $50,000 $64,000 $80,000 400
Region
New England $53,500 $65,000 $86,500 ——f— $60,000 $68,000 $86,500 30
Middle Atlantic $55,800 $66,500 $80,000 ——f— $60,000 $70,000 $86,500 68
South Atlantic $45,000 $55,000 $70,000 —— $45,000 $57,000 $74,000 81
East North Central $43,500 $59,000 $70,000 —_— $45,000 $59,000 $72,000 62
East South Central $40,000 $42,000 $45,000 - $40,000 $44,000 $45,000 11
West North Central $44,300 $60,000 $75,000 —— $49,000 $65,000 $75,000 30
West South Central $37,000 $55,000 $64,500 —— $40,000 $57,500 $64,500 18
Mountain $45,000 $55,000 $70,000 —— $45,000 $60,000 $70,000 29
Pacific $58,200 $69,300 $85,000 ——f— $58,700 $70,000 $87,000 71
Organizational overview"
NET: Corporate department $50,000 $60,000 $75,000 e $54,000 $65,000 $80,000 251
NET: Design studio $49,800 $63,300 $75,000 -_— $52,900 $65,000 $80,000 103
Type of organization
Design studio or consultancy $54,000 $64,000 $75,000 —_—— $55,000 $65,000 $80,000 96
Advertising agency $47,500 $60,000 $75,000 —— $50,000 $60,000 $82,800 66
Publishing house $41500 $58,200 $62,000 — $43,800 $58,700 $65,300 13
Web development firm N/A N/A N/A N/A N/A N/A
In-house design department ~ $51,000 $62,000 $75,000 B — $55000 $66,000 $80,000 171
Other $37,000 $49,000 $65,000 -_— $38,000 $49,000 $65,000 53
Size of organization
2-9 $43,100 $55,000 $65,000 -_— $44,600 $55,000 $68,500 72
10-99 $46,500 $60,000 $75,000 -_— $48,800 $60,000 $75,500 132
100-999 $50,000 $60,000 $75,000 e $53,100 $65,000 $78,000 100
1,000+ $52,500 $64,800 $80,000 =  $55,000 $70,000 $87,500 94
Client base
Local/regional only $43500 $53500 $65,000 — $44,300 $55500 $68,000 67
National $47,900 $60,000 $75,000 -_— $50,000 $62,500 $81,800 140
International $50,500 $65,000 $75,000 e $53,000 $65,000 $80,000 135

N/A (not available) indicates that the results are not included because there were fewer than 5 valid cases or 10 valid values. *The additional NET figures are included to further clarify the profiles of design-related businesses and corporate departments, which are typically
within larger companies. NET Corporate department = in-house design department, advertising agency, publishing house, media or architectural firm. NET Design studio = design studio or consultancy, freelance or self-employed (solo designer) or interactive/multimedia agency.
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Marketing/New business manager or director

A marketing or new business
professional is responsible for
seeking business opportunities,
developing proposals and
marketing the firm's practices.

SALARY/WAGES SALARY/WAGE COMPARISON TOTAL COMPENSATION RESPONDENTS
25% 50% 5% 25% 50% 5%
earn less earn less earn less earn less earn less earn less

Overview $60,000 $75,000 $91,600 e a— $60,000 $80,000 $100,000 335
Region
New England $86,900 $94,600 $108,800 =—f— $89,400 $105,500 $130,000 24
Middle Atlantic $63,000 $80,000 $115,000 —f— $75,000 $90,000 $121,300 51
South Atlantic $50,000 $70,000 $80,000 —— $50,000 $70,500 $80,000 45
East North Central $60,000 $75,000 $85,000 —— $60,000 $80,000 $91,200 59
East South Central $50,000 $55,500 $80,100 —— $50,000 $66,000 $95,400 10
West North Central $60,000 $84,000 $90,000 —— $60,000 $85,000 $93,000 20
West South Central $35,000 $65,000 $80,000 =———i—— $39,500 $66,000 $80,000 28
Mountain $48,500 $60,000 $90,000 —— $56,500 $65,000 $92,500 26
Pacific $61,200 $75,000 $100,000 —— $67,800 $80,000 $104,000 72
Organizational overview"
NET: Corporate department $59,500 $80,000 $95,000 N $60,000 $80,000 $100,000 155
NET: Design studio $60,000 $75,000 $90,000 . — $66,000 $80,000 $110,000 104
Type of organization
Design studio or consultancy ~ $60,000 $75,000 $90,000 - $65,000 $80,000 $117,500 94
Advertising agency $50,000 $80,000 $100,000 —— $60,000 $90,000 $110,000 45
Publishing house N/A N/A N/A N/A N/A N/A 4
Web development firm N/A N/A N/A N/A N/A N/A 3
In-house design department $60,000 $77,300 $90,000 I $62,300 $80,000 $100,000 96
Other $55,000 $75,000 $100,000 -_ $60,000 $75,000 $103,600 91
Size of organization
2-9 $40,000 $60,000 $75000 = $42,800 $60,000 $80,000 64
10-99 $60,000 $75,000 $98,000 B — $65,000 $80,000 $110,000 136
100-999 $60,000 $80,000 $100,000 e $66,300 $85,400 $110,000 66
1,000+ $67,000 $80,000 $97,500 — — $67,000 $80,000 $100,000 67
Client base
Local/regional only $50,000 $60,000 $80,000 b $55,000 $61,000 $90,000 60
National $55,000 $79,500 $100,000 —— $55,000 $80,000 $110,000 110
International $65,000 $80,000 $90,300 ——— $70,000 $80,000 $105,000 135

N/A (not available) indicates that the results are not included because there were fewer than 5 valid cases or 10 valid values. *The additional NET figures are included to further clarify the profiles of design-related businesses and corporate departments, which are typically
within larger companies. NET Corporate department = in-house design department, advertising agency, publishing house, media or architectural firm. NET Design studio = design studio or consultancy, freelance or self-employed (solo designer) or interactive/multimedia agency.
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Web developer (front-end/interface systems)

Overview

Region

New England
Middle Atlantic
South Atlantic

East North Central
East South Central
West North Central
West South Central
Mountain

Pacific

Organizational overview"
NET: Corporate department
NET: Design studio

Type of organization

Design studio or consultancy
Advertising agency
Publishing house

Web development firm
In-house design department
Other

Size of organization
2-9

10-99

100-999

1,000+

Client base
Local/regional only
National
International

25%

earn less

$45,000

$55,000
$50,000
$51,000
$40,000
$40,900
$40,000
$42,000
$40,000
$59,000

$52,000
$45,000

$43,000
$42,000
$64,000
$40,000
$55,000
$50,000

$42,000
$42,000
$50,000
$57,300

$40,000
$45,000
$50,000

A front-end developer uses HTML/
JavaScript/ASP/ColdFusion and

other tools to develop static and

dynamic web pages.

SALARY/WAGES
0%

earn less

$60,000

$60,000
$65,000
$60,000
$52,500
$45,000
$52,000
$50,000
$55,000
$70,000

$65,000
$56,000

$52,000
$55,000
$85,000
$46,900
$66,000
$60,000

$51,300
$52,000
$60,000
$66,000

$52,000
$56,000
$60,000

5%

earn less

$75,000

$78,800
$80,000
$80,000
$65,000
$50,000
$60,000
$70,000
$66,000
$85,000

$75,000
$70,000

$65,000
$70,000
$110,000
$65,000
$80,000
$75,000

$70,000
$70,000
$75,000
$82,500

$65,000
$70,000
$77,000

SALARY/WAGE COMPARISON

—_——
——
——

25%

earn less

$50,000

$55,100
$52,500
$51,500
$40,000
$40,900
$40,000
$42,000
$41,000
$60,000

$53,000
$50,000

$45,000
$42,000
$66,000
$40,000
$55,000
$50,000

$43,000
$44,000
$50,000
$58,000

$43,000
$45,000
$51,000

TOTAL COMPENSATION

50% 5%

earn less earn less
$60,000 $75,000
$60,500 $80,000
$70,000 $80,000
$62,000 $80,000
$53,000 $70,000
$45,000 $50,500
$55,000 $65,000
$50,000 $72,000
$55,000 $70,000
$70,000 $90,000
$65,000 $80,000
$60,000 $75,000
$55,000 $70,000
$60,000 $70,000
$85,000 $110,000
$48,000 $69,000
$70,000 $82,000
$60,000 $80,000
$55,000 $70,000
$55,000 $70,000
$65,000 $75,000
$70,000 $90,000
$52,000 $69,400
$60,000 $70,000
$65,000 $80,000

RESPONDENTS

331

25
55
47
55
13
24
19
30
63

135
112

75
41

8
26
86
94

65
122
74
64

60
113
119

N/A (not available) indicates that the results are not included because there were fewer than 5 valid cases or 10 valid values. *The additional NET figures are included to further clarify the profiles of design-related businesses and corporate departments, which are typically
within larger companies. NET Corporate department = in-house design department, advertising agency, publishing house, media or architectural firm. NET Design studio = design studio or consultancy, freelance or self-employed (solo designer) or interactive/multimedia agency.
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Web programmer/Developer (back-end systems)

A back-end programmer works
with web server systems and
web databases, develops web
queries to databases and
programs web applications.

SALARY/WAGES SALARY/WAGE COMPARISON TOTAL COMPENSATION RESPONDENTS
25% 50% 5% 25% 50% 5%
earn less earn less earn less earn less earn less earn less

Overview $50,000 $65,000 $83,000 —=———m— $55,000 $65,000 $85,000 188
Region
New England $55,000 $60,000 $68,000 —f— $60,000 $64,000 $68,000 12
Middle Atlantic $51,300 $60,000 $95,000 ——— $52,800 $60,000 $95,000 25
South Atlantic $50,000 $65,000 $80,000 — =———f—— $53,800 $75,000 $86,000 38
East North Central $48,800 $68,000 $75,000 =———i— $48,800 $70,000 $85,000 20
East South Central $60,000 $60,000 $70,000 o $60,000 $60,000 $70,000 9
West North Central $42,500 $55,000 $62,500 =——i— $43,000 $58,000 $62,500 15
West South Central $50,000 $65,000 $83,000 —=———i——— $54,100 $67,000 $83,000 14
Mountain $50,000 $65,000 $75,000 —=—f— $50,000 $65,000 $75,000 21
Pacific $63,800 $83,500 $92,500 —— $63,800 $85,000 $96,300 34
Organizational overview"
NET: Corporate department $58,000 $75,000 $86,000 e $60,000 $75,000 $90,000 76
NET: Design studio $50,000 $60,000 $80000 =——t— $50,000 $60,000 $80,000 62
Type of organization
Design studio or consultancy ~ $40,000 $60,000 $82,000 ——"— $40,000 $60,000 $85,000 41
Advertising agency $55,000 $60,000 $75,000 - $55,000 $61,000 $80,000 29
Publishing house $55,000 $95,000 $125,000 i $56,000 $95,000 $125,000 6
Web development firm $46,500 $55,000 $67,500 == $47,000 $58,000 $70,000 24
In-house design department $65,000 $75000 $90,000 — $65,000 $85,000 $90,000 41
Other $50,000 $65,000 $74,000 —=——¥i— $55,000 $65,000 $83,000 47
Size of organization
2-9 $48,000 $58000 $70,000 =—t— $48,300 $60,000 $72,500 44
10-99 $50,000 $65000 $81500 ==t $51,500 $65,000 $83,000 80
100-999 $60,000 $70,800 $89,000 S $60,000 $77,000 $89,000 34
1,000+ $60,000 $68,000 $83,800 . — $60,000 $75,000 $93,800 27
Client base
Local/regional only $425500 $50,000 $60,000 === $43,500 $55,000 $62,000 30
National $50,000 $65,000 $75000 @ =——¥i— $50,000 $65,000 $80,000 67
International $55,000 $70,000 $90,000 -_ $58,000 $75,000 $90,000 70

N/A (not available) indicates that the results are not included because there were fewer than 5 valid cases or 10 valid values. *The additional NET figures are included to further clarify the profiles of design-related businesses and corporate departments, which are typically
within larger companies. NET Corporate department = in-house design department, advertising agency, publishing house, media or architectural firm. NET Design studio = design studio or consultancy, freelance or self-employed (solo designer) or interactive/multimedia agency.
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Web/Senior/Executive Producer

Overview

Region

New England
Middle Atlantic
South Atlantic

East North Central
East South Central
West North Central
West South Central
Mountain

Pacific

Organizational overview"
NET: Corporate department
NET: Design studio

Type of organization

Design studio or consultancy
Advertising agency
Publishing house

Web development firm
In-house design department
Other

Size of organization
2-9

10-99

100-999

1,000+

Client base
Local/regional only
National
International

25%

earn less

$59,000

$65,000
$58,800
$55,000
$59,500

N/A
$55,000

N/A
$56,500
$62,000

$59,300
$60,000

$72,000
$55,000
$80,000
$50,000
$59,500
$59.800

$40,000
$55,000
$61,300
$60,000

$45,000
$60,000
$60,000

A web producer organizes web

development teams and ensures

adherence to budget, schedule and
design of website development.

SALARY/WAGES
0%

earn less

$69,500

$65,000
$80,000
$60,000
$61,000

N/A
$64,000

N/A
$69,000
$80,000

$68,500
$79,000

$80,000
$65,000
$87,500
$60,000
$68,000
$62,000

$50,000
$68,000
$69,000
$80,000

$55,000
$62,500
$76,300

5%

earn less

$89,500

$85,000
$95,000
$65,000
$85,000
N/A
$76,000
N/A
$80,000
$100,000

$90,000
$85,000

$90,000
$90,000
$95,000
$120,000
$90,000
$80,000

$65,000
$80,000
$90,000
$90,000

$75,000
$79,000
$90,000

SALARY/WAGE COMPARISON

R T

—
——

25%

earn less

$60,000

$65,000
$59,300
$60,000
$60,000

N/A
$55,000

N/A
$56,500
$62,000

$62,000
$62,000

$72,000
$57,000
$90,000
$50,000
$65,000
$60,000

$41,900
$60,000
$65,000
$68,300

$45,000
$60,000
$63,000

TOTAL COMPENSATION

50% 5%

earn less earn less
$75,000 $90,000
$65,000 $90,000
$90,000 $95,000
$66,000 $80,000
$75,000 $85,000
N/A N/A
$70,500 $81,300
N/A N/A
$69,000 $87,500
$80,000 $110,000
$76,200 $90,000
$80,000 $90,000
$90,000 $95,000
$70,500 $90,000
$92,500 $95,000
$60,000 $120,000
$75,000 $100,000
$66,000 $80,500
$52,500 $66,300
$70,500 $83,500
$80,000 $95,000
$80,000 $93,000
$55,000 $81,000
$66,000 $80,000
$80,500 $95,000

RESPONDENTS

144

6
20
21
24

5
13

6
16
33

70
42

20
28

4
11
38
43

16
63
29
35

20
43
63

N/A (not available) indicates that the results are not included because there were fewer than 5 valid cases or 10 valid values. *The additional NET figures are included to further clarify the profiles of design-related businesses and corporate departments, which are typically
within larger companies. NET Corporate department = in-house design department, advertising agency, publishing house, media or architectural firm. NET Design studio = design studio or consultancy, freelance or self-employed (solo designer) or interactive/multimedia agency.
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Content developer

A content developer, also known
as a web writer or editor, is
responsible for the production
and repurposing of text/graphic/
audio content on sites.

SALARY/WAGES SALARY/WAGE COMPARISON TOTAL COMPENSATION RESPONDENTS
25% 50% 5% 25% 50% 5%
earn less earn less earn less earn less earn less earn less

Overview $40,000 $52,000 $65,800 e s $40,000 $55,000 $75,000 122
Region
New England N/A N/A N/A N/A N/A N/A 6
Middle Atlantic $49,800 $70,000 $90,000 —— $53,800 $76,000 $90,000 16
South Atlantic $50,000 $55,000 $65,000 —f— $50,000 $55,000 $65,000 20
East North Central $38,100 $42,000 $66,300 - $40,000 $45,000 $68,800 21
East South Central $45,000 $48,400 $52,000 =+ $45,000 $48,400 $52,000 6
West North Central $35,000 $35000 $51,000 f=—— $36,000 $37,000 $51,000 11
West South Central $30,000 $30,600 $52,800 f=— $30,000 $30,600 $52,800 5
Mountain $37,000 $65,000 $65,000 — $37,000 $65,000 $65,000 13
Pacific $52,000 $60,000 $90,000 —— $52,000 $63,000 $90,000 24
Organizational overview"
NET: Corporate department $44,500 $55,000 $70,000 i — $45,000 $60,000 $80,000 71
NET: Design studio $46,500 $60,000 $90,000 -_ $48,500 $62,500 $90,000 17
Type of organization
Design studio or consultancy N/A N/A N/A N/A N/A N/A 6
Advertising agency $39,000 $50,000 $55,000 —— $40,000 $50,000 $65,000 16
Publishing house $54,000 $70,000 $90,000 ——V $54,000 $80,000 $90,000 8
Web development firm N/A N/A N/A N/A N/A N/A 7
In-house design department $44,800 $59,000 $65,400 — $45000 $61500 $73,200 47
Other $40,000 $52,000 $58,500 — $40,000 $52,000 $63,200 38
Size of organization
2-9 N/A N/A N/A N/A N/A N/A 8
10-99 $35,000 $40,000 $60,000 —— $37,000 $40,000 $60,000 33
100-999 $47,000 $55,000 $66,600 - $47,000 $55,000 $75,000 31
1,000+ $48,400 $57,000 $70,000 . — $50,000 $60,000 $80,000 46
Client base
Local/regional only $40,000 $55,000 $64,000 ——— $40,000 $55,000 $65,000 21
National $45,000 $50,000 $65,000 - $45,000 $55,000 $65,000 29
International $40,000 $52,000 $70,000 — $40,000 $52,000 $80,000 52

N/A (not available) indicates that the results are not included because there were fewer than 5 valid cases or 10 valid values. *The additional NET figures are included to further clarify the profiles of design-related businesses and corporate departments, which are typically
within larger companies. NET Corporate department = in-house design department, advertising agency, publishing house, media or architectural firm. NET Design studio = design studio or consultancy, freelance or self-employed (solo designer) or interactive/multimedia agency.
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All respondents

Time off

NET: paid time off

Paid vacation/holidays

Paid sick leave

Paid personal time off

Comp time

Medical and dental insurance

NET: medical/dental coverage

Medical insurance or group
plan: individual coverage

Dental insurance or group plan

Medical insurance or group
plan: family coverage

Medical savings account

Transportation and mobility

Mileage reimbursement

Parking

Car phone/cell phone

Company car or allowance

Commuting allowance,
transit pass

46 | Benefits provided

7,253

5,527

5,365

4,711

4,223

1412

5,339

4,796

4,442

4,247

2816

2,991

1,590

1477

349

93

100%

6%

4%

65%

58%

19%

4%

66%

61%

59%

39%

41%

22%

20%

5%

1%

All respondents

Insurance

NET: insurance

Life insurance

Long-term
disability insurance

Short-term
disability insurance

Retirement

NET: retirement plan

Defined-contribution
retirement plan, e.g., 401(k)

Defined-benefit (pension)
retirement plan

Other retirement plan

Personal development and health

Education funding/professional
development assistance

Professional-society dues

Employee assistance or
wellness program

Financial benefits and family care

Profit sharing

Stock options

Paid parental leave

Child or elder care

7,253

3,941

3,541

2,961

2,869

4,388

4,043

1,100

466

2,364

1614

2,020

1,075

765

1472

576

100%

54%

49%

41%

40%

60%

56%

15%

6%

33%

22%

28%

15%

1%

20%

8%






Results by type of organization, size of organization and geographic region

Type of organization Geographic region

Design studio or consultancy 1,320 18% mm © New England 522 7% n

Advertising agency 656 9% =m ® Middle Atlantic 1,171 16% m

Publishing house 274 4% 1 © South Atlantic 1,155 16%

Web development firm 124 2% | @ East North Central 1,102 15% m

In-house design department 2472 34% © East South Central 199 3% |

Other 2,376 33% @ West North Central 569 8% n
@ West South Central 426 6% 1

Size of organization

2-9 employees 1,363 19% m= ©® Mountain 537 7% n

10-99 employees 1,751 24% mm © Pacific 1,571 22% ==

100-999 employees 1,349 19% =

1000+ employees 1,488 21% =

Geographic regions U.S. Census divisions

Seattle

[ ]
Portland

Minneapolis/St. Paul
[} Boston

e 6 Philadelphia'
Salt Lake Cit <:hica<;oe Pittsburgh g o | New York
alt Lake City @ Indianapolis o Washington, D.C. of Baltimore

Francisco BEEF O
e Cincinnati ®
San Jose Kansas City
St. Louis
Los Angeles 9
San Diego 6 <.:harlotte
. ® Atlanta
.Phoenlx e

Dallas @

Austin o Houston

Methodology For more information on methodology used for this survey, visit www.designsalaries.org.
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About AIGA

AIGA, the professional association for
design, is the oldest and largest member-
ship association for design professionals
engaged in the discipline, practice and
culture of designing. Its mission is to
advance designing as a professional craft,
strategic tool and vital cultural force.

The organization was founded as the
American Institute of Graphic Arts in
1914. Since then, it has become the
preeminent professional association for
communication designers, broadly defined.
Designers have increasingly been involved
in creating value for clients by applying
design thinking to complex problems, even
when the outcomes may be more strategic,
multidimensional and conceptual than
what most would consider traditional
communication design. AIGA now
represents more than 20,000 designers

of all disciplines through national activities
and local programs developed by 65
chapters and 240 student groups.

AIGA supports the interests of professionals,
educators and students who are engaged

in the process of designing. The association
is committed to stimulating thinking about
design, demonstrating the value of design,
and empowering success for designers
throughout the arc of their careers.

Through conferences, competitions,
exhibitions, publications and websites,
AIGA inspires, educates and informs
designers, helping them to realize their
talents and advocate the value of design
among the media, the business commu-
nity, governments and the public.

About Aquent

Aguent is the Official AIGA Sponsor

for Professional Development, serving as
a source for creative and design talent,
as well as providing access to great
career opportunities for AIGA members
nationwide.

Aguent partners with AIGA on national
conferences, initiatives, exhibitions and
events. As part of its ongoing support of
AIGA members' career goals, Aquent
underwrites the AIGA | Aquent Survey of
Design Salaries. This resource establishes
a common ground for discussing the costs
and value of creative work. To find out
more about the AIGA | Aquent Survey

of Design Salaries, a print and online
publication, visit www.designsalaries.com.

Aquent also strives to support AIGA's
effort to promote a lively and engaging
exchange of ideas concerning the issues
of greatest importance to the design
community.

Aquent is the only global staffing
company dedicated to marketing and
creative services organizations and is
the leader in helping companies increase
marketing capacity by providing the right
talent quickly. Its network of more than
400,000 marketing and creative services
professionals provides access to a
diverse field of talent that includes
graphic designers, copywriters, brand
managers and market researchers.

To learn more, visit Aquent’s website at
aquent.com or call 877 2 AQUENT.

AQUENT

the official EJ{e#] sponsor for professional development

1IGA

AIGA | the professional association for design
164 Fifth Avenue New York NY 10010
212 807 1990 | www.aiga.org

This survey is conducted by AIGA on behalf of its
members and is sponsored by Aquent. To comment
on how the survey can be improved in future years,
please contact salarysurvey@aiga.org.

Paper

Mohawk Fine Papers, Options

Cover 80 Ib/216 gsm and Text 80 Ib/118 gsm
www.mohawkpaper.com

Survey research
Readex Research, Stillwater, MN
www.readexresearch.com

Design
KINETIK, Inc., Washington, DC
www.kinetikcom.com

©2010 AIGA

No information in this survey may be published
without recognizing the source as the

AIGA | Aquent Survey of Design Salaries 2010.
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